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C O N T E N T

4 - 5  T h e  v i s i o n

 
6 - 7  T h e  c o n c e p t 

8 - 5 3  K e y  D i v e r s 

c l i m a t e  c h a n g e 

- f a s h i o n  i n d u s t r y  i s  t h e  s e c o n d  
b i g g e s t  p o l l u t e r

- w r a p  c l o t h i n g  l a s t s  a  l i f e t i m e

- S e p t e m b e r  h e a t w a v e  i m p a c t

- l u x u r y  f a s h i o n  i m p a c t

l e a r n i n g  e c o n o m y

- a r t i f i c i a l  i n t e l l i g e n c e

- b r a n d  e d u c a t o r s

- c h a n g e  i n  c r i t e r i a

- f u t u r e s

S y r i a  g o v e r n m e n t  i m p a c t s

- h & m  i m p a c t s

- g o v e r n m e n t  c o n s e q u e n c e s

- f u t u r e s
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5 4 - 5 5  B r a n d  i d e n t i t y 

5 6 - 5 7  S e l f t o p i a  s y n o p s i s 

5 8 - 6 3  T h e  c o n s u m e r 

6 4 - 6 5  T h e  m a t e r i a l 

6 6 - 9 3  T h e  a e s t h e t i c  g u i d e 

V i s u a l s 

C o l o u r 

T e x t u r e 

L i g h t i n g 

S p a c e 

F i x t u r e s  a n d  f i t t i n g 

P r o d u c t 

B r a n d i n g 

 9 4 - 1 0 1  I n  s t o r e  m o c k - u p s

 1 0 2 - 1 2 7  T h e  s t r a t e g y 

I n  s t o r e  l a y o u t

W i n d o w  m o c k - u p

C o m m u n i c a t i o n

P r o m o t i o n

V i s u a l s

- T h e  S e m i n a r

C O N T E N T
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S m a l l  S t e p s

F r e e d o m
C o n n e c t i o n s

T r a n s p a r e n t
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I n d i v i d u a l s  a re  i n  c o n s t a n t  c o m p e t i t i o n  w i t h  o n e  a n o t h e r  a n d  c u l t u re  i s  b e c o m i n g  a  b a t t l e 

g ro u n d  r a t h e r  t h a n  a  c o m m u n i t y.  W i t h  t h e  w o r l d ’s  l a rg e s t  s c a l e  p ro b l e m s  c r u m b l i n g 

a ro u n d  u s  i t s  t i m e  t o  c re a t e  a  f u s i o n  o f  f o rc e s  t o  p u s h  f o r w a rd  a n d  d i s e n t a n g l e  t h e  c h a o s . 

T h e  o n l y  w a y  w e  c a n  m o v e  f o r w a rd  i s  i f  w e  b e c o m e  a t  p e a c e  w i t h  n o t  o n l y  t h e  b o d i e s  w e 

w a l k  t h i s  p re c a r i o u s  p l a n e t  w i t h ,  b u t  o u r  o w n  s o u l s .  U t o p i a  a l l o w s  u s  t o  c u l t i v a t e  o u r  o w n 

h a v e n  w h i l s t  b e c o m i n g  m i n d f u l  o n  w h a t  p a t h  w e  w a n t  o u r  p l a n e t  t o  t a k e  a n d  h o w  w e  c a n 

c r a f t  a  p o s i t i v e  f u t u re .  T h e  k e y  i s  t o  s u s t a i n  t h e  U t o p i a  b y  s p re a d i n g  t h e  w o rd  t h a t  s m a l l 

s t e p s  w i l l  m a k e  a  b i g  d i f f e re n c e .  T h e  m a t e r i a l  t h a t  i l l u s t r a t e s  t h i s  c o n c e p t  i s  C e r a m i c s , 

t h e  w a y  C e r a m i c  i s  m a d e  m i r ro r s  t h e  a c t i o n  o f  m o u l d  a  b e t t e r  w o r l d .  E a c h  C e r a m i c  i s 

h a n d  c r a f t e d  a n d  p e r s o n a l  j u s t  a s  e v e r y o n e ’s  S E L F t o p i a  i s  u n i q u e  t o  t h e m .
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T H E  K E Y  D R I V E R S 

B E H I N D  S E L F T O P I A

0 . 1  c l i m a t e  c h a n g e 

0 . 2  l e a r n i n g  e c o n o m y

0 . 3  s y r i a
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c l m a t e  c h a n g e  b r e a k s 

r e c o r d s  i n  g l o b a l  t e m p e r a t u r e s

 K E Y  D R I V E R  0 . 1

 CLIMATE CHANGE
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T h e  g l o b a l  t r e n d  i n  r i s i n g 

t e m p e r a t u r e s  i s  o u t p a c e d  b y  t h e 

r e g i o n a l  w a r m i n g  i n  t h e  A r c t i c ,  s a i d 

W a l t  M e i e r ,  a  s e a  i c e  s c i e n t i s t  a t 

N A S A  G o d d a r d .

I t  h a s  b e e n  a  r e c o r d  y e a r  s o  f a r  f o r 

g l o b a l  t e m p e r a t u r e s ,  b u t  t h e  r e c o r d 

h i g h  t e m p e r a t u r e s  i n  t h e  A r c t i c  o v e r 

t h e  p a s t  s i x  m o n t h s  h a v e  b e e n  e v e n 

m o r e  e x t r e m e , ”  M e i e r  s a i d .  “ T h i s 

w a r m t h  a s  w e l l  a s  u n u s u a l  w e a t h e r 

p a t t e r n s  h a v e  l e d  t o  t h e  r e c o r d  l o w 

s e a  i c e  e x t e n t s  s o  f a r  t h i s  y e a r . ”

T h e  f i r s t  s i x  m o n t h s  o f  2 0 1 6  s e t  a 

r e c o r d  a s  t h e  w a r m e s t  r e s p e c t i v e 

m o n t h s  g l o b a l l y  i n  t h e  m o d e r n 

t e m p e r a t u r e  r e c o r d ,  w h i c h  d a t e s  t o 

1 8 8 0 ,  w i t h  a n  a v e r a g e  t e m p e r a t u r e 

1 . 3  d e g r e e s  C e l s i u s  ( 2 . 4  d e g r e e s 

F a h r e n h e i t )  w a r m e r  t h a n  t h e  l a t e 

n i n e t e e n t h  c e n t u r y .  ( N A S A ,  2 0 1 6 ) .

T h e  t r e n d  i s  d r i v e n  b y  r i s i n g 

c o n c e n t r a t i o n s  o f  h e a t - t r a p p i n g 

C O 2  a n d  o t h e r  g r e e n h o u s e  g a s e s  i n 

t h e  a t m o s p h e r e .

G l o b a l  t e m p e r a t u r e s  h a v e  r i s e n 

w e l l  b e y o n d  t h o s e  o f  1 8  y e a r s  a g o 

b e c a u s e  o f  t h e  o v e r a l l  w a r m i n g  t h a t 

h a s  t a k e n  p l a c e  i n  t h a t  t i m e .

“G loba l  tempera tu res 
have  r i sen  we l l  beyond 
those  o f  18  year s  ago”
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f a s h i o n  i n d u s t r y  i s  t h e 

s e c o n d  b i g g e s t  p o l l u t e r 

I M P A C T

 CLIMATE CHANGE
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T h e  f a s h i o n  i n d u s t r y  i s  w o r t h  b i l l i o n s 

o f  d o l l a r s  a n d  i s  t h e  s e c o n d  m o s t 

p o l l u t i n g  b u s i n e s s  a f t e r  o i l ,  w h i c h  i s 

n o w  h a v i n g  a  d i r e c t  i m p a c t  o n  C l i m a t e 

C h a n g e .

T h e  a r r i v a l  o f  f a s t  f a s h i o n  i n c r e a s e s 

t h e  n u m b e r  o f  c l o t h e s  t h a t  w e  a r e 

b u y i n g  a s  c o n s u m e r i s m  b u i l d s ,  w h i c h 

i s  i m p a c t i n g  t h e  w o r l d  a s  t h e  p r o c e s s 

o f  r a w  m a t e r i a l s  r e q u i r e s  v a s t  a m o u n t s 

o f  w a t e r .  F o r  e x a m p l e  2 , 7 0 0  l i t r e s  o f 

w a t e r  i s  u s e d  t o  m a k e  a  s i n g l e  t - s h i r t , 

w h i c h  t h e n  c o n t r i b u t e s  t o  t h e  e m i s s i o n 

o f  g r e e n h o u s e  g a s s e s  w h i c h  i s  c a u s i n g 

c l i m a t e  c h a n g e . 

T o  m a k e  a  c h a n g e  i n  t h e  w o r l d  c o n s u m e r s 

n e e d  t o  b e  m o r e  a w a r e  o f  s u s t a i n a b i l i t y 

a n d  f u t u r e - p r o o f i n g  t h e  w o r l d  t o  p r o t e c t 

t h e  e n v i r o n m e n t  f o r  n e x t  g e n e r a t i o n s . 

“ I t  w i l l  e v e n t u a l l y 
n o t  h a v e  a  f u t u r e ”

C o n s u m e r s  n e e d  t o  b e  m o r e  a w a r e  a n d 

c h o o s e  b r a n d s  w h o  a r e  c o m m i t t e d  t o 

h e l p  t h e  w o r l d  b y  b e i n g  s u s t a i n a b l e 

a n d  b e i n g  m o r e  c o n s c i o u s  i n  t h e i r 

p r o d u c t i o n .  T h e  f a s h i o n  i n d u s t r y  i s 

v e r y  r e l i a n t  o n  r a w  m a t e r i a l s  t h a t 

a r e  c l e a r l y  g e t t i n g  i n t o  d a n g e r  a n d 

i t  w i l l  e v e n t u a l l y  n o t  h a v e  a  f u t u r e 

t h e r e f o r e  i t s  i m p o r t a n t  t o  w a r n 

p e o p l e  n o w  s o  f u t u r e  g e n e r a t i o n s 

c a n  p r e p a r e  a n d  s t i l l  u s e  t h e 

m a t e r i a l s .  T h e  m o r e  s u s t a i n a b l y  w e 

s h o p ,  t h e  m o r e  i t  h e l p s  t h e  w o r l d , 

o n e  s t e p  a t  a  t i m e .  O n l y  4 7 %  o f  U K 

a d u l t s  b e l i e v e  t h e i r  e f f o r t s  a l o n e 

w o u l d  m a k e  a n  i m p a c t  t o  t h e  w o r l d . 

A d u l t s  a l s o  t h i n k  t h a t  p o l l u t i o n 

f r o m  o t h e r  c o u n t r i e s  m a k e s  t h e 

U K ’ s  e f f o r t s  i r r e l e v a n t .
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WRAP     a n d  C l o t h e s  t h a t  l a s t  a  l i f e t i m e

I M P A C T

 CLIMATE CHANGE
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W R A P  i s  a  c o m p a n y  t h a t  w o r k 

a s  a  c a t a l y s t  f o r  p o s i t i v e 

e c o n o m i c  a n d  e n v i r o n m e n t a l 

a c t i o n .  T h e y  w o r k  b e t w e e n 

g o v e r n e m e n t s ,  b u s i n e s s ’  a n d 

c o m m u n i t i e s t h i n k e r s  a n d 

i n d i v i d u a l s  f o r g i n g  p o w e r f u l 

p a r t n e r s h i p s  a n d  d e l i v e r i n g 

i n i t i a t i v e s  t o  s u p p o r t  m o r e 

s u s t a i n a b l e  e c o n o m i e s  a n d 

s o c i e t y .

W R A P  h a s  w o r k e d  w i t h 

S u s t a i n a b l e  C l o t h i n g  A c t i o n 

P l a n  ( S C A P )  s i g n a t o r i e s  t o 

b u i l d  a  k n o w l e d g e - b a s e  o f 

i n f o r m a t i o n  o n  t e c h n i q u e s 

f o r  e x t e n d i n g  t h e  l i f e  o f 

c l o t h e s .

O r g a n i s a t i o n s  a c r o s s  t h e 

s u p p l y  c h a i n  c o u l d  c u t  u p  t o 

1 0 %  o f  t h e i r  c a r b o n ,  w a t e r 

a n d  w a s t e  i m p a c t  b y  m a k i n g 

c l o t h e s  t h a t  l a s t  j u s t  t h r e e 

m o n t h s  l o n g e r .  C l o t h i n g 

d e s i g n e d  t o  w i t h s t a n d  w e a r 

a n d  t e a r  a n d  t o  a p p e a l  t o  t h e 

c u s t o m e r  f o r  l o n g e r ,  p r o m o t e s 

b r a n d  l o y a l t y ,  c o n f i d e n c e , 

a n d  c u s t o m e r  s a t i s f a c t i o n 

a s  w e l l  a s  h a v i n g  p o s i t i v e 

i m p a c t s  o n  t h e  e n v i r o n m e n t . 

T o  f i n d  o u t  h o w  b r a n d s  c a n 

b e n e f i t  f r o m  d e s i g n i n g , 

p r o d u c i n g  a n d  s e l l i n g 

c l o t h i n g  w h i c h  h a s  a 

l o n g e r  l i f e  a t  t h e  r e q u i r e d 

p r i c e  p o i n t s ,  t h e  W R A P ’ s 

k e y  g u i d a n c e ,  a d v i c e  a n d 

i n i t i a t i v e s  a r e  g o o d  t o  l o o k 

a t  t o  m a k e  s u r e  c u s t o m e r s 

a r e  g e t t i n g  t h e  b e s t 

c l o t h i n g  p o s s i b l e  g u i d a n c e 

o n  D e s i g n  f o r  E x t e n d i n g 

c l o t h i n g  l i f e .

W R A P  r e s e a r c h  s h o w s  t h a t 

e x t e n d i n g  t h e  l i f e  o f 

c l o t h e s  b y  j u s t  n i n e  e x t r a 

m o n t h s  o f  a c t i v e  u s e  c a n 

r e d u c e  c a r b o n ,  w a t e r  a n d 

w a s t e  f o o t p r i n t s  b y  a r o u n d 

2 0 - 3 0 %  e a c h .  r e t a i l e r s 

c a n  m a k e  a  d i f f e r e n c e  b y 

c h a n g i n g  t h e  s m a l l e s t  o f 

t h i n g s  t o  g i v e  e c o n o m i c  a n d 

e n v i r o n m e n t a l  b e n e f i t s . 5 0 % 

o f  r e s p o n d e n t s  f e e l  t h e y 

a l r e a d y  d o  e n o u g h  t o  b u y 

c l o t h e s  t h a t  l o o k  g o o d 

a n d  l a s t  f o r  l o n g e r ,  w i t h 

a  f u r t h e r  3 7 %  s a y i n g  t h e y 

w o u l d  l i k e  t o  d o  m o r e . 

A c t i v e  u s e  o f  c l o t h i n g  i s  o n 

a v e r a g e  3 . 3  y e a r s  a c r o s s  a l l 

t y p e s  o f  c l o t h i n g  m e a s u r e d 

i n  a  s u r v e y ,  a c r o s s  s i x 

d i f f e r e n t  p u r p o s e s  f o r 

w e a r i n g .
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H O N E S T  B Y

B e l g i a n  f a s h i o n  d e s i g n e r ,  B r u n o  P i e t e r s  f o u n d e d 

H o n e s t  B y  i n  2 0 1 2  f o l l o w i n g  a  t r i p  a r o u n d  t h e 

d e v e l o p i n g  w o r l d . 

P i e t e r s  s p e n t  t i m e  o b s e r v i n g  t h e  w a y s  p e o p l e  w o r e 

c l o t h e s  a s  w e l l  a s  t h e  m a t e r i a l s  t h e y  w e r e  m a d e  u p 

o f . 

H e  f o u n d  t h a t  c l o t h e s  w e r e  g r o w n ,  w o v e n  a n d  s e w n 

f r o m  l o c a l ,  o r g a n i c  s o u r c e s . 

T h e  n a m e  o f  t h e  c o m p a n y  r e f l e c t s  t h e  1 0 0 % 

t r a n s p a r e n c y  u n d e r  w h i c h  H o n e s t  B y  o p e r a t e s . 

M a t e r i a l s  u s e d  b y  t h e  c o m p a n y  a n d  t h o s e  t h e y  c h o o s e  t o  

c o l l a b o r a t e  w i t h  “ s h a r e  t h e i r  p e r s o n a l  p r o d u c t i o n  

i n f o r m a t i o n  f r o m  y a r n  a n d  b u t t o n  o r i g i n  t o  f a b r i c  a n d  

m a n u f a c t u r i n g  d e t a i l s ;  i n f o r m a t i o n  w h i c h  h o n e s t  b y 

t h e n  c o m m u n i c a t e s  t o  t h e  c l i e n t . ” 

H o n e s t  B y  l i v e s  b y  t h e  p h i l o s o p h y  t h a t  f a s h i o n  i s 

a b o u t  b e a u t y  a n d  t h a t  t h e  s t o r y  b e h i n d  f a s h i o n  c a n 

b e  e q u a l l y  b e a u t i f u l . 

T h e  c o m p a n y  w a n t s  t o  p r o v i d e  a  u n i q u e  s h o p p i n g  

e x p e r i e n c e  w h e r e b y  t h e  c u s t o m e r  c a n  p u r c h a s e  

l u x u r y  i t e m s  w i t h  c o m p l e t e  a w a r e n e s s  o f  t h e  o r i g i n 

a n d  a r t i s a n s h i p  o f  w h a t  t h e y  a r e  b u y i n g . 
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f a s h i o n  s a l e s  w i l t  i n  s e p t e m b e r  h e a t w a v e

I M P A C T

CLIMATE CHANGE
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C l o t h i n g  r e t a i l e r s  o n  t h e 

U K ’ s  H i g h  S t r e e t s  s u f f e r e d 

b a d l y  i n  t h e  f a c e  o f 

S e p t e m b e r ’ s  u n s e a s o n a b l y 

h o t  w e a t h e r .  A c c o r d i n g 

t o  a  n e w  r e p o r t  F a s h i o n 

s a l e s  f e l l  i n  v a l u e  b y 

5 . 9 %  c o m p a r e d  w i t h  t h e 

s a m e  t i m e  l a s t  y e a r ,  a s 

s h o p p e r s  s h i e d  a w a y 

f r o m  b u y i n g  a u t u m n  a n d  

w i n t e r  s t o c k .

A c r o s s  a l l  s e c t o r s  h i g h 

s t r e e t  s a l e s  d r o p p e d  b y 

2 . 8 %  l a s t  m o n t h .

I t  w a s  t h e  e i g h t h  m o n t h 

i n  a  r o w  t h a t  t h e  H i g h 

S t r e e t  s u r v e y ,  b y  b u s i n e s s 

c o n s u l t a n c y  B D O ,  h a d 

s h o w n  a  d e c l i n e .

W h i l e  s a l e s  o f  h o m e w a r e s 

r o s e  b y  1 2 . 6 %  l a s t  m o n t h 

a n d  l i f e s t y l e  g o o d s , 

i n c l u d i n g  g i f t s  a n d  h e a l t h 

a n d  b e a u t y  i t e m s ,  a l s o 

e d g e d  u p ,  t h a t  w a s  n o t 

e n o u g h  t o  m a k e  u p  f o r 

t h e  n e g a t i v e  i m p a c t  o f 

t h e  h e a t w a v e  o n  f a s h i o n  

r e t a i l e r s .

“ W h e n  y o u  l o o k  a t 

i n d i v i d u a l  p e r f o r m a n c e s , 

i t  d o e s n ’ t  t a k e  l o n g  t o 

s p o t  w h o  h a s  i n n o v a t e d 

a n d  a d a p t e d  t h e i r  s u p p l y 

c h a i n s  t o  b e  a b l e  t o  c o p e 

w i t h  u n s e a s o n a l  w e a t h e r , ” 

s h e  a d d e d .

F o r  i t s  H i g h  S t r e e t  S a l e s 

T r a c k e r ,  B D O  t a k e s  w e e k l y 

s a l e s  f i g u r e s  f r o m  7 0 

p a r t i c i p a t i n g  H i g h  S t r e e t 

r e t a i l e r s  w i t h  a b o u t 

1 0 , 0 0 0  s t o r e s  i n  t o t a l ,  a n d 

c o m p a r e s  t h e  p e r c e n t a g e 

c h a n g e  i n  t u r n o v e r  w i t h 

t h e  p r e v i o u s  y e a r .

I n  A p r i l  i t  r e c o r d e d  i t s 

w o r s t  m o n t h l y  r e s u l t 

s i n c e  e a r l y  2 0 0 9 ,  w h e n 

o v e r a l l  s a l e s  d r o p p e d  b y 

6 . 1 %  a n d  f a s h i o n  s a l e s 

d e c l i n e d  b y  9 . 2 % .

O n  T h u r s d a y ,  h o m e w a r e 

r e t a i l e r  D u n e l m  s a i d  i t s 

s a l e s  h a d  b e e n  h i t  b y 

“ u n u s u a l l y  w a r m  w e a t h e r ” 

i n  t h e  t h r e e  m o n t h s  t o 

t h e  b e g i n n i n g  o f  O c t o b e r 

b e c a u s e  f e w e r  p e o p l e  h a d 

v i s i t e d  i t s  s t o r e s .

‘ E r r a t i c  w e a t h e r ’

“ S e p t e m b e r  w a s  a l w a y s 

g o i n g  t o  b e  t o u g h  w h e n 

c o m p a r e d  a g a i n s t  a 

s t r o n g  S e p t e m b e r  2 0 1 5 , 

b u t  r e t a i l e r s  s h o u l d  t a k e 

t h e  e r r a t i c  w e a t h e r  a s  a 

l e s s o n  i n  t h e  i m p o r t a n c e 

o f  f l e x i b i l i t y , ”  s a i d  B D O ’ s 

h e a d  o f  r e t a i l ,  S o p h i e 

M i c h a e l .
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C l i m a t e  C h a n g e  a f f e c t i n g 

l u x u r y  f a s h i o n

I M P A C T

 CLIMATE CHANGE

C l i m a t e  c h a n g e  w i l l  s p e c i f i c a l l y  a f f e c t  l u x u r y 

f a s h i o n  b e c a u s e  t h e  i n d u s t r y  i s  p a r t i c u l a r l y 

d e p e n d e n t  o n  r a w  m a t e r i a l s ,  t h u s  a l r e a d y 

f e e l i n g  t h e  i m p a c t  o f  c h a n g e s  i n  c l i m a t e 

a n d  e n v i r o n m e n t  i n  t e r m s  o f  b u s i n e s s  

d i s r u p t i o n s  a n d  i n c r e a s i n g  c o s t s . 

T h i s  f i n d s  a  n e w  r e p o r t  b y  F r e n c h  l u x u r y 

g o o d s  h o l d i n g  c o m p a n y  K e r i n g  a n d  B r i t i s h 

c o n s u l t a n c y  V e r i s k  M a p l e c r o f t  t i t l e d  “ C l i m a t e 

C h a n g e :  I m p l i c a t i o n s  a n d  S t r a t e g i e s  f o r  t h e 

L u x u r y  F a s h i o n  S e c t o r ” .  T h e  r e p o r t  i d e n t i f i e s 

s i x  m a t e r i a l s  -  b e e f  a n d  c a l f  l e a t h e r ,  s h e e p  a n d 

l a m b  l e a t h e r ,  s i l k ,  v i c u a ,  c a s h m e r e  a n d  ( e x t r a 

f i n e )  c o t t o n  -  a s  e n d a n g e r e d ,  p a r t i c u l a r l y  t h e 

l a s t  t h r e e  d u e  t o  t h e i r  l i m i t e d  g e o g r a p h i c a l 

a v a i l a b i l i t y  a n d  d e p e n d e n c e  o n  n a t u r a l 

s y s t e m s .
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W h i l e  s o m e  o f  t h e s e  i m p a c t s  l i k e  t r a n s p o r t 

a n d  d e l i v e r y  d i s r u p t i o n s ,  r e s o u r c e  s c a r c i t y 

a n d  c h a l l e n g e s  o f  s o c i a l  c h a n g e  a r e  c o m m o n 

a c r o s s  i n d u s t r i e s  a n d  c o m p a n i e s  w i t h  a  g l o b a l 

f o o t p r i n t ,  t h e  r e p o r t  p o i n t s  o u t  t h a t  t h e  

l u x u r y  s e c t o r  i s  “ p a r t i c u l a r l y  s e n s i t i v e ”  t o 

c l i m a t e  c h a n g e  b e c a u s e  o f  i t s  r e l i a n c e  o n 

h i g h - q u a l i t y  r a w  m a t e r i a l s  a n d  t h o s e  s t e m m i n g 

f r o m  n a t u r a l  a n d  a g r i c u l t u r a l  s y s t e m s  t h a t  a r e 

l i m i t e d  g e o g r a p h i c a l l y .

A c c o r d i n g  t o  t h e  C a r b o n  D i s c l o s u r e 

P r o j e c t  ( C D P ) ,  a r o u n d  5 0  p e r c e n t 

o f  a n  a v e r a g e  c o r p o r a t i o n ’ s  c a r b o n  

e m i s s i o n s  s t e m  f r o m  t h e  s u p p l y  c h a i n ,  a n d 

i n  r e g a r d s  t o  t h e  l u x u r y  s e c t o r ,  t h e  m a j o r i t y 

o f  t h e s e  e m i s s i o n s  o c c u r  a t  t h e  r a w  m a t e r i a l 

p r o d u c t i o n  a n d  t h e  i n i t i a l  p r o c e s s i n g  s t a g e s .
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“ A T  L O N D O N  D E S I G N  B I E N N A L E ,  S E V E R A L 
I N S T A L L A T I O N S  O F F E R  U P  D E S I G N S  
T H A T  A I M  T O  I M P R O V E  P U B L I C  S P A C E S 
O R  T A C K L E  E N V I R O N M E N T A L  I S S U E S . ”

B e n j a m i n  L o u y a t e ’ s  L e  B r u i t  D e s  B o n b o n s  –  T h e 

A s t o u n d i n g  E y e s  o f  S y r i a  i s  a  p o i g n a n t  t a k e  o n 

t h e  r e f u g e e  c r i s i s .  T h e  d e s i g n e r  h a s  c r e a t e d 

a  v e n d i n g  m a c h i n e  w h i c h  d i s p e r s e s  p i n k  c a n d y 

s w e e t s  w i t h  p r o c e e d s  f r o m  e a c h  p a c k  g o i n g  t o 

h e l p  d i s p l a c e d  S y r i a n  f a m i l i e s .  T h e  s w e e t s  – 

d e s i g n e d  i n  t h e  s h a p e  o f  a n  a n c i e n t  S y r i a n  e y e 

i d o l  –  e v o k e  t h o u g h t s  o f  h a p p i e r  t i m e s ,  e x p l o r i n g 

t h e  r o l e  o f  o b j e c t s  i n  p r e s e r v i n g  a n d  p r o v o k i n g 

m e m o r i e s .  I n  a n  a c c o m p a n y i n g  f i l m ,  s h o t  a t  a 

r e f u g e e  c a m p  i n  L e b a n o n ’ s  B e q a a  V a l l e y ,  S y r i a n s 

r e f l e c t  o n  t h e i r  p a s t  a n d  t h e i r  d e s i r e  t o  o n e  d a y 

r e t u r n  h o m e .

C l i m a t e  C h a n g e  I n s p i r i n g 

t h e  a r t i s t i c  I n d u s t r y

C O N S E Q U E N C E S

 CLIMATE CHANGE
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S o m e  p r o j e c t s  d e m o n s t r a t e 
a  m o r e  t e n u o u s  l i n k  w i t h 
t h e  e x h i b i t i o n ’ s  t h e m e . 
T h e  U S  c o n t r i b u t i o n  i s  a n 
i n t e r a c t i v e  d i s p l a y  f r o m 
t h e  C o o p e r  H e w i t t  D e s i g n 
M u s e u m  t h a t  a l l o w s  v i s i t o r s 
t o  s c r o l l  t h r o u g h  d i g i t i s e d 
w a l l p a p e r s  f r o m  i t s  a r c h i v e , 
s e l e c t i n g  p a t t e r n s  t o  b e 
d i s p l a y e d  o n  a  l a r g e  s c r e e n . 
A n  a c c o m p a n y i n g  c a p t i o n 
d e s c r i b e s  t h e  f r e e d o m  o f 
b e i n g  a b l e  t o  c h a n g e  t h e 
b a c k d r o p  t o  y o u r  l i v i n g 
e n v i r o n m e n t  a s  a  f o r m  o f 
u t o p i a  r e a c h a b l e  b y  d e s i g n 
–  b u t  y o u  g e t  t h e  s e n s e  t h i s 
i n s t a l l a t i o n  w o u l d  h a v e 
b e e n  p u t  f o r w a r d  w h a t e v e r 
t h e  e x h i b i t i o n ’ s  t h e m e .  I n 
t h e  C o o p e r  H e w i t t ,  a m o n g 
o t h e r  o b j e c t s  f r o m  t h e 
m u s e u m ’ s  c o l l e c t i o n ,  i t 
o f f e r s  a n  e n g a g i n g  w a y  t o 
e x p l o r e  a  v a s t  a r c h i v e  o f 
d e s i g n s .  I n  t h e  b a s e m e n t  o f 
S o m e r s e t  H o u s e ,  h o w e v e r , i t  

f e e l s  o d d l y  o u t  o f  p l a c e .

A t  L o n d o n  D e s i g n  B i e n n a l e , 

s e v e r a l  i n s t a l l a t i o n s  o f f e r 

u p  d e s i g n s  t h a t  a i m  t o 

i m p r o v e  p u b l i c  s p a c e s 

o r  t a c k l e  e n v i r o n m e n t a l 

i s s u e s .  T h e  U A E  c o n s i d e r s 

h o w  h i s t o r i c  i r r i g a t i o n 

s y s t e m s  c o u l d  b e  r e v i v e d  t o 

t a c k l e  w a t e r  s h o r t a g e s  i n 

d e s e r t  a r e a s  w h i l e  N o r w a y 

h i g h l i g h t s  t h e  c o u n t r y ’ s 

i n c l u s i v e  d e s i g n  p r o g r a m m e 

–  a n  i n i t i a t i v e  t o  d e s i g n 

b u i l d i n g s  a n d  t r a n s p o r t 

w i t h  e v e r y o n e  a n d  n o t  j u s t 

t h e  a v e r a g e  u s e r ’ s  n e e d s 

i n  m i n d .  C h i n a ’ s  D e n  C i t y 

p r o j e c t  p r o p o s e s  s e l f -

s u f f i c i e n t  h i g h - r i s e s  t h a t 

f u n c t i o n  a s  m i n i - c i t i e s  a s 

a  s o l u t i o n  t o  S h e n z h e n ’ s 

l a n d  s h o r t a g e .
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Taiwan
Taiwan’s installation, Eatopia, celebrates diversity in the pursuit of a utopian 
state, and offers visitors a unique culinary experience in a tranquil forest-
like setting. In More’s Utopia, a contented community eats lunch and dinner 
together every day, and food is always plentiful. These meals play a crucial 
part in creating the ideal society’s strong social bond. For the Biennale, 
architect Rain Wu and designer Shikai Tseng have rethought the utopian dining 
experience with a constructivist menu designed to explore the creative melting 
pot of Taiwanese identities. The installation promises to engage all of the 
visitors’ senses, to refresh and provide ‘food for thought’.
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T h e   f u t u r e  o f  c l i m a t e  c h a n g e  i s  w o r r y i n g  a s 

p o l l u t i o n  l e v e l s  a r e  a l w a y s  r i s i n g  a n d  i t  g i v e s 

a n  u n c l e a r  f u t u r e  t o  e a r t h .  a l t h o u g h  m a n y 

c o m p a n i e s  a r e  t r y i n g  t o  m a k e  a n  e f f o r t  t o  b e 

m o r e  s u s t a i n a b l e  t o  t r y  h e l p  t h e  

p l a n e t .  h a v i n g  s e l f r i d g e s  i d e n t i f y i n g  t h e  

c l i m a t e  c h a n g e  a n d  i d e n t i f y i n g  h o w  d a m a g i n g 

t h e  f a s h i o n  i n d u s t r y  i s  a n d  m a k i n g  s u f f i c i e n t  

e f f o r t  t o  i m p r o v e  t h e i r  s h o p p i n g  h a b b i t s  i n  a 

m o r e  s u s t a i n a b l e  w a y  c a n  m a s s i v e l y  h e l p  f o r 

t h e  f u t u r e  o f  p l a n e t  e a r t h 

C l i m a t e  C h a n g e  I n s p i r i n g 

t h e  a r t i s t i c  I n d u s t r y

F U T U R E S

 CLIMATE CHANGE
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T h e  k e y  d r i v e r  o f  c l i m a t e  c h a n g e  i s  n o t  a  n e w  i s s u e ,  i t  h a s  b e e n  s u b s t a n t i a l l y  c h ro n i c  f o r 

a  l o n g  t i m e  h o w e v e r  t h e  s t a t i s t i c s  re g a rd i n g  t h e  re c e n t  h i g h e s t  t e m p e r a t u re s  a re  n e w  a n d 

s h o c k i n g .  T h i s  l e a d s  t o  t h e  s o l u t i o n  a s  a  re t a i l e r,  e d u c a t e  t h e  c o n s u m e r  a s  t o  w h a t  i s  g o i n g 

o n ,  t h e  c o n s u m e r  i s  b o m b a rd e d  b y  m e d i a  w i t h  s u c h  s t a t i s i c s  t h a t  t h e  a v e r a g e  p e r s o n  d o e s n ’t 

b a t  a n  e y e  l i d  a t  m o s t  o f  t h e  t r a u m a s  re p o r t e d  o n  t h e  n e w s  a n y m o re .  C o n s u m e r s  m a y  a l s o 

c o n s i d e r  t h i s  i s s u e  a n d  t h i n k  i t s  f a r  t o  b i g  t o  e v e n  t a c k l e ,  b u t  t h e  k e y  m e s s a g e  t h a t  n e e d s 

t o  b e  d e l i e v e re d  t o  t h e  c o n s u m e r  i s  t h a t  a  s i n g l e  p e r s o n  m a k i n g  s m a l l  c h a n g e s  w i l l  m a k e 

b i g  d i f e re n c e s .  To  s u p p o r t  t h i s  W R A P  c re a t e d  a  S u s t a i n a b l e  C l o t h i n g  A c t i o n  P l a n  t o  h e l p 

c u s t o m e r s  w i t h  t h e i r  k n o w l e d g e - b a s e  o f  t e c h n i q u e s  f o r  e x t e n d i n g  t h e  l i f e  o f  t h e i r  c l o t h e s , 

t h i s  w i l l  t h e n  i n  t h e  f u t u re  h e l p  t h e  p o l l u t i o n  a s  n o t  a s  m a n y  c u s t o m e r s  w i l l  b e  b u y i n g  f a s t 

f a s h i o n  c l o t h e s  s o  n o t  a s  m a n y  w i l l  b e  p ro d u c e d  a n d  t h e  f u t u re  o f  f a s h i o n  w i l l  b e  m o re 

s u s t a i n a b l e .

E V A L U A T I O N
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T h e  R i s e  i n  B r a n d  E d u c a t o r s

T h e  t e c h n o l o g y  t a k e o v e r

 K E Y  D R I V E R  0 . 2

THE LEANING ECONOMY
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T h e  l a s t  t e c h n o l o g i c a l  i n n o v a t i o n  w i t h i n  t h e  e d u c a t i o n  s e c t o r  a s  a  w h o l e  w a s  p r i n t e d 

t e x t b o o k s .  T h e  w o r l d  i s  i n c re a s i n g l y  i m p ro v i n g  a n d  i t  i s  s a i d  t h a t  t h e  e d u c a t i o n  s e c t o r  i s 

s o m e w h a t  l e f t  b e h i n d  i n  i t s  t r a d i t i o n .  T h i s  k e y  d r i v e r  e x p l a i n s  t h e  re a s o n s  f o r  t h i s  a n d  t h e 

re a c t i o n s .

“ T h e  e d u c a t i o n  s e c t o r  i s  s o m e w h a t 
l e f t  b e h i n d ”
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R e a s o n s  f o r  t h e  c h a n g e s 

w i t h i n  t h e  e d u c a t i o n  s e c t o r

T H E  D R I V E R S

THE LEARNING ECONOMY
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L i f e  e x p e c t a n c y  h a s  b e e n  r i s i n g  i n  t h e  W e s t 

s i n c e  t h e  1 8 4 0 ’ s ,  D r  A u b r e y  d e  G r e y  b e l i e v e s 

t h e  f i r s t  p e r s o n  t o  l i v e  t o  b e  1 5 0  y e a r s  o l d 

h a s  p r o b a b l y  a l r e a d y  b e e n  b o r n .

T h e  w a y  w e  m a p  o u t  o u r  l i v e s  i n  T h e  F l a t 

A g e  S o c i e t y  i s  c h a n g i n g  t o  a c c o m m o d a t e 

t h e s e  i n c r e a s i n g  t i m e  f r a m e s ,  a n d  t h e  s k i l l s 

w e  d e v e l o p  i n  e a r l y  l i f e  m a y  n o  l o n g e r  b e 

r e l e v a n t  d e c a d e s  l a t e r .

A  m o d e l  o f  e d u c a t i o n  r e l a t i v e l y  u n c h a n g e d 

o v e r  h u n d r e d s  o f  y e a r s  s e e m s  a t  o d d s  w i t h 

t o d a y ’ s  w o r l d ,  w h i c h  i s  i n n o v a t i n g  f a s t e r 

t h a n  e v e r .  ‘ T h e  c o m b i n a t i o n  o f  r a p i d 

t e c h n o l o g i c a l  d e v e l o p m e n t  a n d  t h e  g r a d u a l 

r i s e  i n  r e t i r e m e n t  a g e  i n c r e a s e s  t h e  n e e d 

f o r  n e w  f o r m s  o f  e d u c a t i o n , ’  s a y s  D a n i s h 

p o l i t i c i a n  P o u l  N i e l s o n ,  w h o  h a s  p r o p o s e d 

t h a t  m a n d a t o r y  a d u l t  e d u c a t i o n  s h o u l d  b e 

b u i l t  i n t o  t h e  r e g u l a r  c a r e e r  c y c l e  o f  N o r d i c 

w o r k e r s .

A I  i s  p r e d i c t e d  t o  r e s u l t  i n  a  n e t  l o s s  o f  m o r e  t h a n 

5  m i l l i o n  j o b s  i n  1 5  m a j o r  d e v e l o p e d  a n d  e m e r g i n g 

e c o n o m i e s  b y  2 0 2 0 .

I n  t h e  U K  a l o n e ,  3 3 %  o f  r e t a i l  j o b s  a r e  e x p e c t e d 

t o  v a n i s h  b y  2 0 2 5  a s  a  r e s u l t  o f  a u t o m a t i o n  a n d 

i n c r e a s e d  l a b o u r  c o s t s ,  a c c o r d i n g  t o  t h e  B r i t i s h  R e t a i l 

C o n s o r t i u m .

T h i s  s p e c i f i c a l l y  i m p a c t s  j o b s  i n  w h i c h  h u m a n s  p e r f o r m 

a s  m a c h i n e s  s u c h  a s  i n p u t t i n g  d a t a ,  m a n u a l  l a b o u r 

e t c  b e c a u s e  t h e s e  j o b s  a r e  e x p e c t e d  t o  b e  r e p l a c e d 

b y  c o m p u t e r s . 

M e m b e r s  o f  G e n e r a t i o n  D ,  t h e  f i r s t  n a t i v e  d i g i t a l 

g e n e r a t i o n ,  a r e  a c u t e l y  a w a r e  o f  t h e  i m p a c t 

a u t o m a t i o n  w i l l  h a v e  o n  t h e i r  j o b  p r o s p e c t s .  O n l y 

h a l f  o f  y o u n g  A u s t r a l i a n s  ( 5 0 . 6 % ) ,  F r e n c h  ( 5 3 % )  a n d 

B r i t i s h  ( 5 4 % )  r a t e d  t h e i r  c o n f i d e n c e  t h a t  t h e y  p o s s e s s 

t h e  n e c e s s a r y  s k i l l s  r e q u i r e d  f o r  a  s u c c e s s f u l  c a r e e r 

a s  a t  l e a s t  s e v e n  o u t  o f  1 0 ,  a c c o r d i n g  t o  a  r e c e n t  p o l l 

o f  9 , 0 0 0  p e o p l e  i n  n i n e  c o u n t r i e s  b y  I n f o s y s .

‘ T o  e m p o w e r  t h e s e  y o u n g  p e o p l e  t o  t h r i v e  i n  t h i s 

g r e a t  d i g i t a l  t r a n s f o r m a t i o n ,  o u r  e d u c a t i o n  s y s t e m s 

m u s t  b r i n g  m o r e  f o c u s  t o  l i f e - l o n g  l e a r n i n g , 

e x p e r i m e n t a t i o n  a n d  e x p l o r a t i o n , ’  s a y s  I n f o s y s  C E O 

a n d  m a n a g i n g  d i r e c t o r  D r  V i s h a l  S i k k a .

. A R T I F I C I A L  I N T E L L I G E N C E  T H R E AT 

L I F E  E X P E C TA N C Y
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T h e  F a s h i o n  R e t a i l  A c a d e m y 

( F R A )  b e c a m e  t h e  U K ’ s  f i r s t  N a t i o n a l  S k i l l s  A c a d e m y 

d e d i c a t e d  t o  e d u c a t i n g  a n d  t r a i n i n g  p e o p l e  f o r  t h e 

m o d e r n  r e t a i l  w o r k p l a c e .  ( A r c a d i a  2 0 1 6 )  b e i n g  r u n  b y 

P h i l l i p  G r e e n  o f  w h o m  i s  h e a d  o f  A r c a d i a  m o s t  p e o p l e 

w h o  t a k e  t h e  c o u r s e  g o  o n  t o  w o r k  f o r  t h e  c o m p a n y .

A p p l e 

A p p l e  a r e  w o r k i n g  w i t h  t h e  U n i v e r s i t y  o f  N a p l e s  F e d e r i c o 

I I  t o  c r e a t e  t h e  f i r s t  i O S  D e v e l o p e r s  A c a d e m y .  M o r e  t h a n 

2 0 0  s t u d e n t s  w i l l  a t t e n d  t h e  a c a d e m y ’ s  f r e e  n i n e - m o n t h 

p r o g r a m m e ,  l e a r n i n g  t o  d e v e l o p  f o r  i O S  p l a t f o r m s  a n d 

f o s t e r  t h e i r  e n t r e p r e n e u r i a l  a b i l i t i e s .

- S c h o o l i n g  i s  a n  a c t  o f  s o c i a l  r e s p o n s i b i l i t y ,  w h i c h  h a s 

g i v e n  u s  a  g r e a t  c o m p e t i t i v e  a d v a n t a g e  t o  b e c o m e  t h e 

l e a d e r  i n  l u x u r y  e - c o m m e r c e  i n  t h e  w o r l d ,

s a y s  Y o o x  N e t - A - P o r t e r  C E O  F e d e r i c o  M a r c h e t t i ,  w h o s e 

c o m p a n y  j o i n e d  f o r c e s  w i t h  I t a l y ’ s  B o l o g n a  B u s i n e s s 

S c h o o l  t o  l a u n c h  t h e  f i r s t  m a s t e r ’ s  p r o g r a m m e  d e s i g n e d 

s p e c i f i c a l l y  f o r  d i g i t a l  b u s i n e s s .

A t  T h e  S o l o m e o  S c h o o l ,  f a s h i o n  h o u s e  B r u n e l l o  C u c i n e l l i 

i n v i t e s  s t u d e n t s  o n  c o u r s e s  l a s t i n g  n i n e  m o n t h s  o r 

t w o  y e a r s  t h a t  a l s o  h e l p  w i t h  t h e  r e g e n e r a t i o n  o f  t h e 

P e r u g i a n  v i l l a g e  i n  w h i c h  i t  i s  l o c a t e d .

C u r r e n t l y  i n  u n c e r t a i n  e c o n o m i c  t i m e s  d u e  t o  c h a n g e s 

s u c h  a s  B r e x i t  a n d  f u t u r e  j o b  c o n c e r n s  a s  h i g h l i g h t e d 

b r a n d s  a r e  t a k i n g  m a t t e r s  i n t o  t h e i r  o w n  h a n d s  b y 

p o a c h i n g  p o t e n t i a l  f u t u r e  e m p l o y e e s  a n d  t r a i n i n g 

t h e m  t h e m s e l v e s .

E x a m p l e s  i n c l u d e :

B r a n d  e d u c a t o r s

I M P A C T S

 THE 
LEARNING ECONOMY
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T h e s e  d r i v e r s  c o u l d  h a v e  a  v e r y 

n e g a t i v e  i m p a c t  o n  s o c i e t y  a n d 

d e m o t i v a t e  p o p u l a t i o n s  b y  f e e l i n g 

l i k e  t h e r e  a r e  n o  j o b s  a v a l i a b e 

i n  t h e  c a r e a r  p a t h  t h e y  w a n t  t o 

f o l l o w  h o w e v e r  a  p o s i t i v e  r e a c t i o n 

i s  b e i n g  s e e n  a m o u n g  t h e  n e w e s t 

g e n e r a t i o n  i n  e d u c a t i o n  n o w . 

S c h o o l s  a r e  i n s p i r i n g  c h i l d r e n  t h a t 

t h e y  y e s  j o b s  a r e  d e c r e a s i n g  b u t 

i t  i s  n o t  a  t h r e a t  i t  i s  j u s t  a  s h i f t 

i n  j o b s ,  c h i l d r e n  a r e  b e i n g  g e a r e d 

i n t o  p r e p a r i n g  f o r  j o b s  t h a t  d o n ’ t 

e v e n  e x i s t  y e t .  S i m i l a r i l y  a l t h o u g h 

t e c h n o l o g y  i s  t a k i n g  o v e r  l o t s  o f 

j o b s  w h y  c a n ’ t  p o p u l a t i o n s  u t i l i s e 

i t  i n  a  n e w  w a y  t h a n  b e f o r e  t o o ?
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C h a n g e  i n  c r i t e r i a

I n  p r e v i o u s  y e a r s  i t  h a s  b e e n  t h o u g h t  t h a t  y o u  n e e d  a  d e g r e e 

t o  b e  t a k e n  s e r i o u s l y  b u t  B r a n d s  a r e  r e a l i s i n g  t h a t  t h e  r i g h t 

p e o p l e  f o r  t h e  j o b  d o n t  a l w a y s  c o m e  w i t h  a  c e r i f i c a t e .

S o c i a l  m e d i a  i s  t h e  f o r c e  t h a t  i s  d r i v i n g  t h i s  t r e n d  o f  y o u n g 

p e o p l e  c h o o s i n g  s p e c i f i c  t r a i n i n g  o v e r  u n i v e r s i t y  b e c a u s e 

t h i s  i s  h o w  t h e s e  y o u n g  p e o p l e  a r e  d i s c o v e r e d  b y  b r a n d s .

- G o o g l e  h a s  s t a r t e d  h i r i n g  m o r e  p e o p l e  w h o  d i d n t  g o  t o 

c o l l e g e  A f t e r  y e a r s  o f  l o o k i n g  a t  t h e  d a t a ,  G o o g l e  h a s 

f o u n d  t h a t  t h i n g s  l i k e  c o l l e g e  G P A s  a n d  t r a n s c r i p t s  a r e 

a l m o s t  w o r t h l e s s  i n  h i r i n g .  F o l l o w i n g  t h e s e  r e v e l a t i o n s ,  t h e 

c o m p a n y  i s  h i r i n g  m o r e  a n d  m o r e  p e o p l e  w h o  n e v e r  e v e n 

w e n t  t o  c o l l e g e .

- P e n g u i n  R a n d o m  H o u s e  r e m o v e d  d e g r e e  q u a l i f i c a t i o n s  f r o m 

i t s  r e c r u i t m e n t  c r i t e r i a  a l t o g e t h e r  i n  o r d e r  t o  b r o a d e n  i t s 

a p p e a l  a n d  a t t r a c t  a  w i d e r  r a n g e  o f  a p p l i c a n t s .

‘ W e  b e l i e v e  t h i s  i s  c r i t i c a l  t o  o u r  f u t u r e .  T o  p u b l i s h  t h e 

b e s t  b o o k s  t h a t  a p p e a l  t o  r e a d e r s  e v e r y w h e r e  w e  n e e d  t o 

h a v e  p e o p l e  f r o m  d i f f e r e n t  b a c k g r o u n d s  w i t h  d i f f e r e n t 

p e r s p e c t i v e s , ’  s a y s  N e i l  M o r r i s o n ,  g r o u p  H R  d i r e c t o r  a t 

P e n g u i n  R a n d o m  H o u s e .

- L a t e r  t h i s  y e a r  D & A D  i s  l a u n c h i n g  a  1 2 - w e e k  n i g h t  s c h o o l 

f o r  1 8 – 2 6 - y e a r - o l d s  w h o  h a v e  n o t  b e e n  t o  u n i v e r s i t y ,  w i t h 

t h e  a i m  o f  e n c o u r a g i n g  d i v e r s i t y  i n  t h e  c r e a t i v e  i n d u s t r i e s .

C h a n g e  i n  c r i t e r i a . .  S h i f t  i n  e d u c a t i o n

C O N S E Q U E N C E S

 THE 
LEARNING ECONOMY
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O v e r  r e c e n t  y e a r s ,  c o m p e t i t i o n  t o  s u c c e e d  a n d  a c h i e v e  h a s 

i n c r e a s e d  a n d  w i t h  t h i s  t r e n d  t h e r e  h a s  b e e n  a  c o r r e l a t i o n 

w i t h  u s e  o f  e n h a n c e r s  i n  o r d e r  t o  p e r f o r m .  T h i s  s l o w l y  s t a r t e d 

w i t h  t u t o r s  a n d  e x t r a  s u p p o r t  a n d  m o r e  r e c e n t l y  w e  c a n  s e e 

a n  i n c r e a s e d  u s e  o f  c o g n i t i v e  e n h a n c i n g  d r u g s .  A  s u r v e y  b y 

V a r s i t y ,  t h e  U n i v e r s i t y  o f  C a m b r i d g e  p a p e r ,  f o u n d  t h a t  1 0  p e r 

c e n t  o f  s t u d e n t s  t h e r e  a d m i t t e d  t a k i n g  M o d a f i n i l  o r  d r u g s  l i k e 

i t  t o  i m p r o v e  t h e i r  a b i l i t y  t o  c o n c e n t r a t e

U s e  o f  t e c h n o l o g y  t o  e n h a n c e  h u m a n s

F U T U R E S

 THE 
LEARNING ECONOMY
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I n  t h e  n e a r  f u t u r e  i t  i s  p r e d i c t e d  t h a t  t e c h n o l o g y  w i l l  r e p l a c e 

t h e  u s e  o f  s u p p l e m e n t s  t o  e n h a n c e  b r a i n  p o w e r .  “ T h e r e  i s  a n 

u n d e n i a b l e  c o m p e t i t i v e  n a t u r e  i n  o u r  s o c i e t y  a n d  i t  i s  p u s h i n g  u s 

t o  w o r k  a n d  e x c e e d  o u r  n a t u r a l  l i m i t s , ”  ( N i c k y  V u , 2 0 1 6 ) .

A u s t r a l i a n  p e r f o r m a c e  a r t i s t  h a s  g r a s p e d  t h i s  t r e n d  b y  g r o w i n g 

a n  a r t i f i c i a l  e a r  i n t o  h i s  a r m  w h i c h  w o r k s  a s  a  r e m o t e  l i s t e n i n g 

d e v i c e  e n a b l i n g  p e o p l e  a n y w h e r e  i n  t h e  w o r l d  t o  t u n e  i n  a n d  e a r 

w h a t  h e  i s  s u r r o u n d e d  b y .  S i m i l a r i l y  t h e r e  h a s  b e e n  a  g r o w i n g 

t r e n d  o f  t h e  u s e  o f  c h i p  i m p l a n t s ,  s o  m u c h  s o  t h e r e  h a s  b e c o m e 

a  c o n c e p t  o f  ‘ i m p l a n t  p a r t i e s ’  w h e r e  p e o p l e  c o m e  t o g e t h e r  t o 

h a v e  t h e  m i c r o c h i p ,  t h e  s i z e  o f  a  g r a i n  o f  r i c e  i n s e r t e d  i n t o  t h e i r 

h a n d ,  i t  a l l o w s  u s e r s  t o  s e n d  a n d  r e c e i v e  d a t a  w i r e l e s s l y  u s i n g 

r a d i o  f r e q u e n c i e s .
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W i t h  t h e  w o r l d  i n c re a s i n g l y  d e v e l o p i n g  i n t o  a  m o re  m o d e r n i s e d  t e c h n i c a l  w o r l d  a l l  i n s i t u t i o n s 

i n c l u d i n g  t h e  e d u c a t i o n  s e c t o r  a re  a f f e c t e d .  T h e  i m p a c t s  o f  t h e s e  c h a n g e s  m a y  b e  s e e n  a s 

n e g a t i v e  o r  s t re s s f u l  t o  t h o s e  o f  g e n e r a t i o n  D  i n  t h e  u n c e r t a i n t y  o f  f u t u re  j o b s  h o w e v e r  t h e 

k e y  t h e m e  i s  t o  d e t e r m i n e  a  p o s i t i v e  o u t c o m e . 

 I t  i s  i m p o r t a n t  t o  e n s u re  t h e  c u s t o m e r  k n o w s  t h e  f u t u re  o f  e d u c a t i o n  i s  i n  t h e i r  h a n d s  o n l y 

t h e y  c a n  k n o w  t h e re  r i g h t  f o r  a  g o o d  e d u c a t i o n .  S e l f t i o p i a  w i l l  h e l p  t h e m  f i g u re  o u t  t h e  r i g h t 

p a t h  f o r  t h e m  u n v e i l i n g  d i f f e re n t  o p p o r t u n i t i e s  t h a t  t h e y  c o u l d  p u r s u e  i n  t h e i r  f u t u re .  I t  i s 

i m p o r t a n t  t h a t  t h e y  k n o w  w i t h o u t  e d u c a t i o n  i t  w o u l d  b e  i m p o s s i b l e  t o  m o v e  f o r w a rd  a n d 

d e v e l o p  a s  a  p l a n e t . 

   E V A L U A T I O N
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 K E Y  D R I V E R  0 . 3

T h e  5  y e a r  w a e  a n d  t h e 

g o v e r n m e n t  b a c k l a s h

 THE SYRIAN CRISIS
T H E  D R I V E R S
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T h e  o n  g o i n g  5  y e a r  S y r i a n  w a r  s t a r t e d  w h e n  1 5  s c h o o l c h i l d r e n  w e r e 

f o u n d  w r i t i n g  a n t i - g o v e r n m e n t  g r a f f i t i  o n  a  w a l l  a n d  w e r e  a r r e s t e d  a n d 

r e p o r t e d l y  t o r t u r e d .  P e a c e f u l  p r o t e s t s  b e g a n  c a l l i n g  f o r  t h e  f r e e d o m 

o f  t h e  c h i l d r e n  a n d  g r e a t e r  f r e e d o m  i n  t h e  c o u n t r y .  T h e  g o v e r n m e n t 

h a d  a n  a n g r y  r e s p o n s e  a n d  o p e n e d  f i r e  o n  p r o t e s t e r s ,  k i l l i n g  f o u r 

p e o p l e ,  c o n t i n u i n g  t o  s h o o t  m o u r n e r s  t h e  f o l l o w i n g  d a y .  P e o p l e  w e r e 

s h o c k e d  a n d  t h e  a n g e r  s p r e a d  t o  o t h e r  p a r t s  o f  t h e  c o u n t r y .  P e a c e f u l 

p r o t e s t s  t h e n  t u r n e d  i n t o  p r o t e s t s  f o r  t h e  P r e s i d e n t  B a s h a r  a l - A s s a d 

r e s i g n .  A l t h o u g h  t h e  P r e s i d e n t  o f f e r e d  t o  c h a n g e  h o w  s o m e  o f  t h e 

c o u n t r y  w a s  r a n  t h e  p r o t e s t e r s  d i d n ’ t  b e l i e v e  h i m .  E v e n  t h o u g h t  t h e r e 

i s  s t i l l  a  l o t  o f  p e o p l e  i n  S y r i a  w h o  l i e  t h e  p r e s e n t  a t  t h e  m o m e n t , 

t h e r e  a r e  1 , 0 0 0 ’ s  o f  p a r t i e s  r e b e l l i n g  a g a i n s t  h i m  i n c l u d i n g  p o l i t i c a l 

p a r t i e s ,  t h o s e  l i v i n g  i n  e x i l e  a n d  t h e  r e b e l s .

I n  2 0 1 5 ,  I S I S  b e g a n  t a k i n g  o v e r  l a r g e  a r e a s  o f  t h e  c o u n t r y  s o  n o w  t h e 

p e o p l e  o f  S y r i a  a r e  n o t  o n l y  f i g h t i n g  t h e i r  o w n  b a t t l e  b u t  a  s e p a r a t e 

c o n f l i c t .  D u e  t o  t h i s  t h e r e ’ s  n o  h o u s e s  o r  s c h o o l s  f o r  p e o p l e  f o r c i n g 

t h e m  t o  f l e e
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 THE SYRIAN CRISIS

T h e  b a t t l e  b e t w e e n 
c o m m u n i t y  a n d  g o v e r n m e n t

I M P A C T S
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M a n y  b i g  C o m p a n i e s 

u s e  t h e  T u r k i s h  t e x t i l e 

f a c t o r i e s  a s  s u p p l i e r s .  F o r 

e x a m p l e s ,  P r i m a r k  s o u r c e s 

f r o m  a b o u t  1 0 0  s u p p l i e r s 

i n  T u r k e y ,  a c c o u n t i n g  f o r 

a b o u t  5 %  o f  i t s  p r o d u c t i o n . 

W h e n  a s k e d  a b o u t  h o w  t h e 

b r a n d  w a s  g o i n g  t o  h a n d l e 

t h e  r e f u g e e  c r i s i s  P a u l 

L i s t e r ,  h e a d  o f  P r i m a r k ’ s 

e t h i c a l  t r a d i n g  t e a m ,  t o l d 

R e u t e r s ,  “ W e  k n o w  S y r i a n 

r e f u g e e s  a r e  a n  i s s u e  i n 

T u r k e y  a t  t h e  m o m e n t  s o  w e 

h a v e  g o n e  t o  u n a n n o u n c e d 

a u d i t s  i n  T u r k e y ” .  B u s i n e s s 

&  H u m a n  R i g h t s  R e s o u r c e 

C e n t e r  c o n d u c t e d  a  s u r v e y 

a n d  a s k e d  2 8  b r a n d s 

a b o u t  t h e  f a c t o r i e s  t h e y 

c o n t r a c t  w i t h  d i r e c t l y  i n 

T u r k e y ,  a n d  f o u n d  t h a t 

s o m e ,  i n c l u d i n g  H & M , 

N e x t ,  P r i m a r k ,  a n d  C & A 

h a d  d i s c o v e r e d  r e f u g e e s 

i n  a  s m a l l  n u m b e r  o f  t h e i r 

f a c t o r i e s .  H & M  f o u n d  o n e 

f a c t o r y  u s i n g  r e f u g e e 

c h i l d r e n  t o  m a k e  c l o t h e s , 

a n d  N e x t  f o u n d  t w o . 

G o v e r n m e n t  a n d 

c o m m u n i t i e s  a r e 

c o n t e n t l y  b a t t l i n g  t o 

t r y  a n d  f i g u r e  o u t  h o w 

t o  h e l p  t h e  m i l l i o n  o f 

S y r i a n  r e f u g e e s  t h a t  a r e 

c u r r e n t l y  i n  d a n g e r .  A s 

T u r k e y  i s  t h e  n e i g h b o r i n g 

c o u n t r y  t o  S y r i a ,  i t s 

e s t i m a t e d  t h a t  i t  h o s t s 

2 . 5  m i l l i o n  S y r i a n 

r e f u g e e s .  F r o m  t h i s , 

a s  T u r k e y  i s  t h e  t h i r d -

l a r g e s t  t e x t i l e  e x p o r t e r 

i n  t h e  E U ,  r e f u g e e s  a r e 

f i n d i n g  i l l e g a l  w o r k  i n 

t h e  g a r m e n t  i n d u s t r y 

–  B u s i n e s s  a n d  H u m a n 

R i g h t s  C e n t e r  e s t i m a t e s 

b e t w e e n  2 5 0 , 0 0 0  a n d 

4 0 0 , 0 0 0 .  U n f o r t u n a t e l y 

i t  s e e m s  t h a t  w o m e n 

a n d  c h i l d r e n  a r e  i n 

t h e  f i r i n g - l i n e  f o r  t h i s 

m e a n s  o f  e x p l o i t a t i o n , 

t a r g e t e d  b y  r e c r u i t e r s 

l o o k i n g  t o  m a k e  p r o f i t 

f r o m  t h e i r  m i s f o r t u n e .
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A  H & M  s p o k e s p e r s o n  t h e n  d e c l a r e d  t h a t  t h e 

c o m p a n y  t h e n  t e r m i n a t e d  b u s i n e s s  d u e  t o  t h e i r 

p o l i c y  r e g a r d i n g  t h e  r e f u g e e s .  P r i m a r k  s a i d  i t 

d i s c u s s e s  t h e  s i t u a t i o n  w i t h  t h e  s u p p l i e r  a n d 

p u t s  a  “ t i m e  b o u n d ”  p l a n  i n  p l a c e  t o  r e s o l v e  a n y 

p r o b l e m s .  “ I f  w e  d o  n o t  s e e  t h e  r e q u i r e d  l e v e l  o f 

e n g a g e m e n t  w e  e x p e c t  o n  r e m e d i a t i o n ,  b u s i n e s s 

r e l a t i o n s h i p s  w i t h  s u p p l i e r s  a r e  r e v i e w e d ,  a n d 

i n  s o m e  c a s e s  t e r m i n a t e d , ”  t h e  c o m p a n y  s a i d  i n 

a  s t a t e m e n t .  H o w e v e r ,  t h e r e  a r e  m a n y  d i f f e r e n t 

p o i n t s  o f  v i e w  w h a t  b r a n d s  s h o u l d  d o  f o r  t h e 

b e s t .  N o  o n e  w a n t s  c h i l d  l a b o u r  o r  h u m a n  r i g h t s 

a b u s e d ,  b u t ,  w i t h o u t  t h e  s m a l l  a m o u n t  o f  m o n e y 

t h e y ’ d  b e  e a r n i n g  h o w  w o u l d  t h e y  b e  a b l e  t o  g e t 

a  s o u r c e  o f  i n c o m e ?  H & M  d e e m  t h e  b e s t  a p p r o a c h 

w o u l d  t o  b e  t o  t e r m i n a t e  a  r e l a t i o n s h i p  w i t h 

a n y o n e  w h o  i s  e m p l o y i n g  p e o p l e  w i t h o u t  a  w o r k 

p e r m i t .  O t h e r  b r a n d s ,  s u c h  a s  I n d i t e x ,  t h i n k  i t s 

b e t t e r  t o  h e l p  t h e  w o r k e r  g e t  a  p e r m i t  a n d  a  f a i r 

w a g e  i n  t h e  p r o c e s s .

 THE SYRIAN CRISIS

H & M ’ s  t a k e  t o

 t h e  s i t u a t i o m

I M P A C T
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THE 
SYRIAN CRISIS

H o w  w i l l  r e t a i l e r s 

r e a c t  t o  t h e s e  i m p a c t s

C O N S E Q U E N C E S
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A l l  t h e s e  i m p a c t s  w i l l  c a u s e  f o r  a n  a r r a y  o f  c o n s e q u e n c e s  i n 

t h e  f a s h i o n  i n d u s t r y .  F i r s t  a n d  f o r e m o s t  i t  w i l l  p u s h  c o m p a n i e s 

t o  f i g h t  f o r  c h a n g e  w h e t h e r  t h a t  m e a n s  f o l l o w i n g  i n  t h e 

f o o t s t e p s  o f  H & M  a n d  b o y c o t t i n g  a n y  s u p p l i e r s  t h a t  w o r k 

w i t h  t h a t  d o n ’ t  s u p p o r t  f a i r  w o r k  e t h i c s  i n  t h e i r  f a c t o r i e s  o r 

m i r r o r i n g  I n d i t e x  a n d  s e t t i n g  u p  a  p r o c e s s  t o  h e l p  r e f u g e s 

g e t  a  w a g e  p e r m i t .  A l t h o u g h  d o i n g  t h i s ,  b r a n d s  m a y  r e c e i v e 

s o m e  b a c k l a s h  f r o m  c o n s u m e r s ,  i t  w i l l  a l s o  g a i n  r e s p e c t  f r o m 

o t h e r s  a s  t h e y  a r e  s t a n d i n g  u p  f o r  s o m e t h i n g  t h e y  b e l i e v e  i n . 

T h i s  c o u l d  t a k e  f o r m  o f  a  c a m p a i g n  o r  e v e n  j u s t  c o v e r a g e  i n 

t h e  n e w s .  W e  c a n  s e e  t h i s  t r e n d  e m e r g i n g  i n  L S N ’ s  B a c k l a s h 

B r a n d s .

A n o t h e r  w a y  b r a n d s  w i l l  b e  i m p a c t e d  i s  b y  t h e  w a y  w e  s h o p . 

A c k n o w l e d g i n g  t h e  c u s t o m e r s  m o o d  a n d  a d a p t i n g  i t  t o  t h e i r 

s h o p p i n g  e x p e r i e n c e ,  e n g a g i n g  w i t h  e m o t i o n  a n d  t h e  n e w 

d i a l o g u e  a r o u n d  t h e m .

Number of direct suppliers in Turkey
Inditex

Primark

H&M

Next

VF corp

Nike

Adidas
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I n  a  w o r l d  w h e r e  t h e r e ’ s  s o  m a n y  b a t t l e s  t o 

b e  f o u g h t  a s  c o m m u n i t y ,  w h y  a r e  w e  a l l  p i t 

a g a i n s t  o n e  a n o t h e r ?  T o  m o v e  f o r w a r d  w e 

h a v e  t o  u n i t e  a s  o n e  t o  b e  a  d r i v i n g  f o r c e 

t o  c h a n g e  t h e  g l o b e  f o r  b e t t e r .  T h e  s t r u g g l e 

i s  t h a t  n o w  y o u  c a n  s e e  w a r  a n d  s t r u g g l e  a l l 

o v e r  t h e  m e d i a ,  w i l l  l i f e  i m i t a t e  a r t ?  M i n d s 

c o u l d  b e  i n f l u e n c e d  t o  a  f a s c i s t  w a y  o f 

t h i n k i n g ,  s i t i n g  m o r e  r i v a l r y  f o r  m o n e y  a n d 

f a m e  c r e a t i n g  a  h o s t i l e  w o r l d .  T h e  o b j e c t  i s 

t o  g e t  o n  t h e  r i g h t  p a t h  t o  h e l p  b e c o m e  a t 

o n e  w i t h  y o u r s e l f ,  t h e n  o n l y  w i l l  y o u  b e  a b l e 

t o  u n i f y  i n  t h e  f i g h t  f o r  p e a c e

 THE 
SYRIAN CRISIS

T h e  5  y e a r  w a r  a n d 

t h e  g o v e r n m e n t  b a c k l a s h

F U T U R E S
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   E V A L U A T I O N

Hate is flowing at a rapid speed, taking anyone in its path – whether that be re-
cruiting them or disposing of them. In such a confused world it’s hard to know 
what path to take for your best interests. Hopefully a positive from this terrible 
crisis is that it obvious that we must start helping one another to move forward 
as planet.
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Selfridges is a brand that provides ‘something 
for everybody’, therefore our concept is 
for everyone to find their SELFtopia. in the 
world there is destruction, pressure and 
unhappiness. Having the selftopia concept 
in selfridges it can fl ip customers feelings 
when they enter the store to find their 
utopia. Selfridges aim to make a unique in 
store experience like no other, being able to 
find inner utopias makes the experience in 
store even more personal. Selfridges want 
customers to come away with something to 
have forever and knowing personal utopias 
may change customers perspective of l ife 
forever. after learning about selftopia having 
a digital necklace to represent customers 
time in store will be nothing they can get 
anywhere else and will be a phenominal 
representation of the time customers spend 
there.

BRAND IDENTITY
S E L F T O P I A 

S E L F R I D G E S
x
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S E L F T O P I A

S Y N O P S I S

s e l f t o p i a  a l l o w s  i n d i v i d u a l s  t o  e x p e r i e n c e 
t h e i r  o w n  p e r s o n a l  u t o p i a .  I t ’ s  s o  p r o m i n e n t 
t h a t  t h e r e ’ s  a  l o t  w e  n e e d  t o  d o  a s  a  p l a n e t 
b u t  w e  c a n t  d o  o n e  w i t h o u t  t h e  o t h e r . 
T o  t a c k l e  c l i m a t e  c h a n g e  w e  n e e d  t o  b e 
e d u c a t e d  b u t  w e  n e e d  t o  a l l o w  p e o p l e  a n 
e d u c a t i o n  t o  b e g i n  w i t h .  H o w  c a n  p e o p l e 
s t a r t  t o  s e r i o u s l y  s t a r t  w o r k i n g  t o w a r d s 
a  b e t t e r ,  s u s t a i n e d ,  l i f e  w h e n  t h e i r  l i f e 
i s  a l r e a d y  l i m i t e d ?  C r e a t i n g  a n  a e s t h e t i c 
o f  w h i c h  p e o p l e  c a n  f o r m  p o s i t i v e  f r e e 
t h i n k i n g ,  m a k i n g  t h e m  r e a l i z e  t h a t  t h e r e ’ s 
m o r e  t o  l i f e  t h a t  w h a t ’ s  s h o w n  t o  t h e m , 
d e s i g n i n g  t h e i r  o w n  S e l f t o p i a .
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RETAIL CONSUMERS
T h e i r  v a l u e s 

T h e i r  e n v i r o n m e n t  &  P r o d u c t  p r e f e r e n c e

G E N E R A T I O N  D

T H E I R  V A L U E S . .

Generation D is a new emerging population within their teenage years, 
they are more ambitious and savvy than any other youthful group seen be-
fore with a very unique and positive outlook on life. 
A specific characteristic about them is their drive to make a difference in 
the world, in fact 6/10 say they want to have an impact on the world, com-
pared to 39% of Millennials. (marketing agency Sparks & Honey)
Furthermore, almost three quarters (72%) of Gen D want to run their own 
business, according to a study by the Millennial Branding consultancy- LSN 
Global. 
Generation D are independent and want achieve over and above. This may 
be influenced or at least connected to the current trend of Brand educators, 
this trend influences young people to step outside of the outdated 
education system and independently strive for success.
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R E T A I L  C O N S U M E R S 

& 

D E M O G R A P H I C S
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Generation D are the most racially diverse group. Hispanic, Af-
rican American, Asian and multiracial Generation Z account for 
47% of teenagers, according to the US Census Bureau. Isolated 
pockets of communities exist less and less, and therefore racial 
prejudices are melting away. The effect of this is that their out-
look is global as opposed to local, they have grown up in a world 
where multicultural societies and transgender rights are the norm 
causing them to have a much more open approach to new things, 
something that was less common in previous generations.
‘Identity at its core is what teenagers are interested in – the idea 
that they control who they are, their bodies and what they say,’ 
explains Thomas Gorton, editor of Dazed Digital. And, of course, 
they use social media to shout about these ideas. The maxim is, 
if it doesn’t exist online it doesn’t exist at all.

T H E I R  E N V I R O N M E N T . .
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In terms of product preference, Gen D seek to buy cool products as opposed to 
cool experiences, 2/3’s of 7-17 year olds support this evidence (US –Marketing 
agency Deep Focus.)
Members of this generation value acquisition, 60% of them regard having a lot 
of money as a sign of success, contrasting with Millennials of whom 77% prefer 
cool experiences to cool products.

The annual Cassandra Report claims that Generation D members’ more 
traditional approach to ownership can be attributed to having grown up with 
greater purchasing influence over their parents. As a result, more than half of 
Generation Ds value acquisition as a sign of success.

P R O D U C T  P R E F E R E N C E . .
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Do you  fee l  l i ke  sma l l  changes  such  as  repa i r i ng  a  ga r ment 

to  make  i t  l a s t  l onger  rea l l y  have  an  e f fec t  on  improv ing 

sus ta inab i l i t y?

Wou ld  you  be  i n te res ted  i n  be ing  educated  on  sma l l  changes 

you  can  make  to  make  a  d i f fe rence?

Wou ld  th i s  be  someth ing  tha t  wou ld  i n te res t  you  i f  i t  was 

commun i ca ted  i n  an  i nnovat i ve  way  i n  a  re ta i l  space  such  as 

Se l f r idges?

Do  you  have  you  own  idea  o f  what  Utop ia  i s?

I s  a  persona l i sed  and  i n te rac t i ve  p iece  o f  j ewe l l e ry  someth ing 

you  wou ld  purchase?

Yes

Yes

Yes

Yes

No

No

No

No

No

Maybe

Sor t  Of

Yes

PRIMARY 
RESEARCH

I s  t h e  s t r a t e g y  r i g h t 
f o r  t h e  t a r g e t  m a r k e t ?

G E N . D
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A s  P r i m a r y  R e s e a rc h  4 0  i n d i v i d u a l s  w i t h i n  t h e  c o n s u m e r  t r i b e  w e re 

i n t e r v i e w e d  t o  d e t e r m i n e  t h e i r  v i e w s  a n d  a p p ro a c h  t o  t h e  s u b j e c t 

o f  U t o p i a  a n d  m a k i n g  s m a l l  c h a n g e s  a s  t r i a l  a n d  e r ro r  t o  s e e  t h e 

b e s t  w a y  t o  c o m m u n i c a t e  a n d  e n g a g e  w i t h  t h e m .  T h e s e  re s u l t s 

p a v e d  t h e  ro u t e  f o r  t h e  c o n c e p t
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MATERIAL WORLD
C E R A M I C

The material we chose to put in conjunction with the trend is Ceramic. Like 

society, ceramic can be sculpted and changed into a way that is fit for purpose 

and just l ike society it can be shattered into pieces and put back together in 

another way. This also applies to utopias, they can be changed for individual 

needs and prespectives of l ife, they can be pleasing to an individual and not 

others they are all unique.
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The idea of this reflects the trend well as we are aiming for society to all come 

together as one to create a strong force of change and educate people in the 

process. Without this we too will deteriorate into something less unified, making 

it hard to piece back together. Each piece of ceramic is beautiful even if it has 

been destroyed, put back together and sculpted into diferent ways this is the 

same as people and their utopias.



- selftopia -

66



- selftopia -

67

T H E  A E S T H E T I C 

G U I D E

C o l o u r

T e x t u r e

L i g h t i n g

S p a c e

F i x t u r e s  &  F i t t i n g s
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The researcher wanted to take some primary imagery that i l lustrates 
the trend. This will ensure that the consumer is enticed into the retail 

space by seeing something entirely new and unique. These images 
were captured with a Nikon D610 DSLR, 50mm lens, they were taken 

with fast shutter speed to freeze motion. The researcher used two 
marble patterned balloons with a beautiful look that really fits with 

the SELFtopia aesthetic.

VISUALS

P h o t o g r a p h y  t o 

i l l u s t r a t e  t h e  c o n c e p t

P R I M A R Y  I M A G E R Y
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With a far more complex colour formula, Selftopia is able to connect 
more with its Gen D consumer as statistics show that their more likely 
to interact with something that is bold rather than something that will 
blend in. The theme of bright colours also follows come catwalk led 
trends already seen in SS 16 and AW 16 which is predicted to be followed 
into 2017. Hot pink, bold green and a neutral grey are the key colours 
for Selftopia. The best way to communicate the injections of colour is 
thought the textures used. The pale grey represents the blank canvas 
that will be built on because after experimentation the colour scheme 
looked more clean standing out from a neutral colour. It also represents 
the negatives in the world being splashed with colour and celebration 
as the Utopia trend sets out to do. Furthermore, the key colours are 
much more broad than these 3, there are different colour routes to the 
trend such as the minty misty colours in the bottom images contrasting 
with the injected, electric tones presented in the penultimate image. 

 THE AESTHETIC
C O L O U R
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P L A S T I C 

E a r t h y

F r a g i l e

G l o s s y

T E X T U R E

 THE AESTHETIC
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I N J E C T E D  W O O D

I L L U S I O N A L  M A R B L E
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The lighting of the trend is bright and colourful representing 
the bright l ight that is being shone on the negatives in society 
highlighted in the key drivers. The image to the right depicts the 
exact affect the lighting aims to achieve. The girl is wearing a very 
relaxed sweater and she is seen looking forwards into the light and 
thus she herself is l ite up through her hair and the lighting in the 
surroundings that really draws you in.

T h e  s t o r y  b e h i n d  t h e  l i g h t i n g

L I G H T I N G

 THE AESTHETIC
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C h a n g i n g  t h e  b l a n k  c a n v a s

S P A C E

 THE AESTHETIC
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As mentioned previously the backdrop of the space will be a blank clean canvas which 
will be injected with statement colours and features. The inspiration behind the space 
formula is an alladins cave theme. The products instore will be rather condensed so 
consumers are drawn in to sift through a variety of amazing and unique things. The space 
will be much like a microcosm within the store, a hub you can explore and get lost inside.
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These chairs are made from furniture factory shavings. 

Furniture factories usually generate 50-80% of timber waste during manufacture. In order to 

restrict wastage American Hardwood export council have collaborated with designers and 

collected different types of unused shavings. They have combined them with bio-resin, added 

water and discovered a chemical reaction that makes the wood waste expand to become a solid, 

foam material. The result is then dyed and applied to the seat mould so that it rises up around 

the joints of simple, everyday ash chair legs. They have called the creation Well Proven Chair. 

There are a number of things that make this design so relevent to the VM of the trend. Firstly the 

colours used fit in with the scheme and so does the texture, much like the textured woods used. 

Furthermore the idea that these beautiful creations are growing out of a simple chair structure 

respresnts how the Utopia trend is going to affect society.  A blank canvas is going to grow and 

move forwards into a beautiful celebration of colours with positive connotations.

W e l l  P r o v e n  c h a i r

F I X T U R E S  &  F I T T I N G S

 THE AESTHETIC
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C o l l a b o r a t i o n

P R O D U C T

 THE AESTHETIC
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The  b r a n d s  b e i n g  u se d  w i t h in  t he  re ta i l  spac e  w ere  a l loc a ted  accord ing  to 
re l e ve n ce ,  a e s t h e t i c  and  t he i r  approac h  to  e t h i c s  and  sus ta inab i l i t y.  The 

re p o r t  w i l l  now  tak e  y ou  t h rough  eac h  b rand .

Honest by

Katie Jones

Eness

Bisou



- selftopia -

82

THE HONEST BY PHILOSOPHY
Fashion is about beauty. The story behind 
fashion can be equally beautiful.Our customers 
should be able to make the most informed 
choices possible.  All of our products should 
be manufactured in a way that respects l ife. 
All of our products should  be harmless to our 
customers’ skin.
All our products and activities should have as 
small effect as possible on human health and 
the environment.
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Honest by was the 
first company in the 
world to share the full 
cost breakdown of its 
products.
It has a 100% 
transparency policy

CLOTHING
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BAGS
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Heaven Tanudiredja ‘s handcrafted army green embroidered clutch 
is made out of brass and vintage crystals. This item was made in 
Belgium, Europe. The Heaven Tanudiredja studio in Antwerp offers a 
Lifetime warranty on this item.

JEWELLERY
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ENESS
Eness is an ethical beauty brand using sustainable 

formulations. They are about respecting the earth 

as well as producing the best beauty products. 

They spend time sourcing raw materials and 

packaging worldwide but maintain low prices. 

 

The only store in the UK at the moment is in 

Birmingham. All the products Eness use are 

approved cosmetics and pharmaceutical grade 

and FDA approved colourants. They don’t use 

any animal products or extracts, and never test 

on animals. They never use raw materials that 

are unsustainable for example palm oil. All their 

products are mandated to exclude the use of 

Chinese content.



- selftopia -

87

 

A Eness range would be s i tuated in the Sel ftopia pod. The Eness range 

we have chosen is  Diamond range. This  f i ts  in with our trend the best  and 

what our consumers would want. 
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Katie Jones is a Knitwear Label that ‘teams playful aesthetics 
with serious ethics!’ The brand has a #WASTENOT approach 
that util ises designer surplus and celebrates artisanal hand 
craftsmanship. Katie had a ‘Granny Vision’ of making something 
beautiful from nothing and consciously addressing issues of 
over-consumerism and landfil l ,  the brand creates wearable, 
artisanal collections that are big on colour and texture. The 
depth and ethics behind the brand really tie in with the 
sustainability subject the trend sets out to communicate and the 
aesthetic of the brand being colourful and exciting correspond 
with SELFtopia. Each piece is hand crafted by an intimate team, 
they use traditional and detail intensive processes to make the 
garments meaning not one garment is the same, much like 

nobodys SELFtopia is the same. 
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B i s o u  We a r  i s  t h e  w o r l d ’s  f i r s t  c u s t o m i s a b l e  n e c k l a c e . 
D e s i g n e d  t o  a l l o w  y o u  t h e  c o n s u m e r  t o  e x p re s s  t h e m s e l f 
a n d  a l s o  l o o k  g o o d .  B i s o u  c o n n e c t s  t o  a n  a p p  t h a t  l e t s  t h e 
c o n s u m e r  c h o o s e  f ro m  n u m e ro u s  d e s i g n s  o r  c re a t e  t h e i r 
o w n  t o  m a t c h  t h e i r  m o o d . 
T h e  U t o p i a  c o n c e p t  i s  w o r k i n g  i n  c o l l a b o r a t i o n  w i t h 
B i s o u ,  f o r  a  n u m b e r  o f  re a s o n s .  F i r s t l y  t h e  m e s s a g e  f ro m 
t h e  c o n c e p t  re p re s e n t s  m o v i n g  f o r w a rd s  i n  a  n e w  w a y  b y 
m a k i n g  s m a l l  c h a n g e s  t o  b e c o m e  m o re  s u s t a i n a b l e  a n d 
t h i s  p i e c e  o f  t e c h n o l o g y  m i r ro r s  h o w  s o c i e t y  i s  m o v i n g 
f o r w a rd s  i n  re g a rd s  t o  i n n o v a t i v e  g a d g e t s .  S e c o n d l y  a  h u g e 
p a r t  o f  t h e  t h e m e  i s  p e r s o n a l i s a t i o n ,  a n  a t t r a c t i o n  t h a t 
t h e  S e l f r i d g e s  c o n s u m e r  re a l l y  b u y s  i n t o .  F u r t h e r m o re  t h e 
re t a i l  s p a c e  i s   e n c o u r a g i n g  t h e  c o n s u m e r  t o  f i n d  t h e i r  o w n 
p e r s o n a l  u t o p i a  s o  w h a t   b e t t e r  p ro d u c t  t o  c o m e  a w a y  w i t h 
t h a n  s o m e t h i n g  t h a t  c a n  t i e  i n  w i t h  t h a t . 

T H E  W O R L D ’ S  F I R S T 

D I G I T A L  W A T C H

 THE AESTHETIC
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Q U E R I D O  T U L U M  B R A N D I N G 

B Y  F U T U R A  I S  O D E  T O  T H E 

M E X I C A N  S P I R I T

Q u e r i d o  T u l u m  i s  a  n e w  r e s i d e n t i a l  d e v e l o p m e n t 
i n  T u l u m ,  Q u i n t a n a  R o o .  T o  h i g h l i g h t  i t s 
s p o n t a n e o u s  a n d  l i b e r a t e d  s p i r i t ,  s t u d i o  F u t u r a 
h a s  c r e a t e d  a  v i s u a l  i d e n t i t y   b a s e d  u p o n  a n 
e p i s t o l a r y  c o n c e p t  t o  r e p r e s e n t  t h e  s i t e .  W i t h 
p l e n t y  o f  c o l o r  a n d  s l e e k  g r a p h i c s ,  t h e  p r o j e c t 
c e l e b r a t e s  T u l u m ’ s  l a n d s c a p e  a n d  o p t i m i s m .
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M o c k u p s

V I S I O N
 THE AESTHETIC

Customers can take their mind off the world and watch the relaxing water 
trickle down and reflect on what their idea of utopia can be, it will  be a 
peaceful place with calming colours to make them think about their own well 
being and reflect how their utopia’s could maybe change the world and help 
improve their l ife, the store is an escape to remember.
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         AREA.1

         AREA.1.1
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This area can be relaxing as customers 

can look at the different products in a 

comfortable area so they can sit down 

and have time to reflect what their 

utopia is. Customers will also have the 

opportunity to purchase items from 

the brands we have collaborated with 

to represent the utopia theme and 

hopefully since the time they have in 

store will impact them so much time 

since finding their utopias in they will 

want to purchase something in this zone.
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The tree in the centre of the Pod is an area, which customers can write a synopsis of 

their utopia on a tag and hang it on the tree for people to read to get inspiration. They 

can compare to their own utopias to try making their utopia as perfect and special as 

they can to try to make the world a better place.
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These are different manipulations of objects, which could be used 
throughout Selfridges to fit the Selftopia trend, as seats, l ights or 
conceptual objects to remind customers about Selftopia as the colours and 
strange aesthetic fits with the concept.
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T H E  S T R A T E G Y

The Strategy spans over 3 months from January to March. The first month is all about 

capturing the consumer and engaging them into finding out what their own personal 

Utopia is which can be explored in this retail space. Following this the second month 

will begin to educate the consumer into how they can sustain this Utopia so that poeple 

in the future can also experience it. This is done by showing consumers how to make 

small changes to make a big impact, such as learning to repair a garment so that it 

lasts longer. In terms of how the space will look we have created a hub style enviroment 

which has an Aladdin’s cave inspired look, there will be influences regarding Utopia 

around the room surrounding a tree installation in the centre where consumers can    

attach their peronal synopsis of Utopia to the tree. 
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New Years Day

PR starts, Social 
Media Posts

CRM-Invite 
people in for 
launch date 
(15th)

Launch Date

Build up week for 
CNY starts

CNY Event

Valentines day Workshop Week

Sign up for workshop 
week

Introduction of sustaining

Educating

JANUARY

FEBRUARY

MARCH

Seminar Week
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 THE 
STRATEGY

U t i l i s i n g  l e v e l  1  a n d  3

I N S T O R E  L A Y O U T
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The Selftopia concept is located on the ground floor by The White Company. 
The location is best as when people start their shopping experience in Selfridges 
(past the food hall) it will  be the first thing they see. It then continues to the third 
floor by the Chanel stand. Selftopia will be situated in these spots in these places 
as it attracts majority of customers due to the lower price point of the products.
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The windows for Selftopia will hold bold colours that will be eye 
catching to the customers to make them want to find their Utopias 
inside. The marbling effect in the background looks different and 
mysterious to entice customers in. The video of the necklaces will 

be in the middle of the window as it is a bold and inspiring to 
inform customers all about the necklaces. It can make passers by 

think about what they would put on their necklace to make it more 
personal and make them think that they will need one.

 THE STRATEGY
D r a w i n g  i n  t h e  c o n s u m e r

W I N D O W  M O C K U P
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Having a snapchat fi lter is a way to engage and capture the con-
sumer. When they are instore they are able to take pictures of the 

Utopia pod and Selfridges then fi lter it with the Selftopia title. 
This is a way to promote the Utopia 

experience with fellow snapchat users, those who might not of 
seen the instore experience would notice it on snapchat and 

entice them into store. Its an 
effective advertising.method as snapchat is a current social media 

apP.

 THE STRATEGY
H o w  t h e  c o n c e p t  w i l l  b e 

e n h a n c e d  a n d  p r o m o t e d

C O M M U N I C A T I O N
 THE STRATEGY

H o w  t h e  c o n c e p t  w i l l  b e 
e n h a n c e d  a n d  p r o m o t e d

C O M M U N I C A T I O N
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People who are interested in the concept can opt in on having 
emails sent to them daily while in store. There e-mails will tell them 

what different things are happening in store on the day, encouraging 
them to come along and see. The e-mail will  hold special in store 

offers for those who receive the newsletter.

 THE STRATEGY
H o w  t h e  c o n c e p t  w i l l  b e 

e n h a n c e d  a n d  p r o m o t e d

C O M M U N I C A T I O N
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Take a look at our new Selftopia coming 
instore next year

28/12/16

SELFRIDGES.COM

28/12/16
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 THE STRATEGY
P o s t e r s  a n d  s o c i a l  m e d i a

P R O M O T I O N

Having a Facebook and Twitter page is a way 
of interacting with people who may not usually 
visit the Bullring (or Birmingham) regularly. The 
platforms could be used to run competitions 
such as ‘Retweet to win’ or ‘Share to win’ as 

this ensure the word spreads.
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 THE STRATEGY
P o s t e r s

P R O M O T I O N
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Having the Selftopia swing tag means 
that the consumer is able remember the 

experience in store and the Selftopia theme. 
Its attached to the items the consumer 

purchases. It allows the consumer to know 
that its apart of the Sefridges Selftopia 

concept. 

 THE STRATEGY
S w i n g  t a g s

V I S U A L S
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 THE STRATEGY

t h e  w o r k s h o p

V I S U A L S

Throughout March consumers can sign 
up to be a part of the instore workshop 

where they are able to learn how to 
adjust garments to ncrease their l ife 

span. 
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Mannequins will be themed and located 
throughout the store making it fluid with the 

trend.

 THE STRATEGY

T h e s e  a r e  i n s t o r e  m o c k  u p s

V I S U A L S
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At the end of your experience you 
can write the idea of you own Utopia 

on a tag and attach it to the tree. 
We can use this as a form of focus 

group for future concepts. It’s also a 
fun way of the customers interacting 

with the trend.

 THE STRATEGY

T h e s e  a r e  i n s t o r e  m o c k  u p s

V I S U A L S
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 THE STRATEGY

C h i n e s e  n e w  y e a r  w i l l

 b e  p h a s e d  i n t o  s t o r e

C H I N E S E  N E W  Y E A R

C h i n e s e  N e w  Ye a r  i s  a  K e y  d a t e  i n  t h e  s t r a t e g y  b e c a u s e  S e l f r i d g e s  h a s  w i d e 

C h i n e s e  c o n s u m e r  b a s e .  T h e  e v e n t  w i l l  b e  c o m m e n c i n g  7  d a y s  b e f o re  w i t h 

p o s t e r s  a n d  s o c i a l  m e d i a  p ro m o t i o n .  F l y e r s  w i l l  b e  m a d e  a n d  w i l l  s i t  a t  e a c h 

t i l l  i n v i t i n g  c o n s u m e r s  t o  t h e  e v e n t .  T h e  e v e n t  i n f u s e s  t h e  u t o p i a  c o n c e p t  w i t h 

t r a d i t i o n a l  C h i n e s e  c e l e b r a t i o n  w i t h  a c t o r s  i n  d r a g o n  c o s t u m e  d a n c i n g  i n  s t o re 

t o  a  l i v e  D J .  I t  w i l l  b e  a n  e x c i t i n g  a n d  v e r y  I n s t a g r a m a b l e  s c e n e r y  w i t h  b r i g h t 

c o l o u r s ,  l a n t e r n s  h a n g i n g  f ro m  t h e  c e i l i n g  a n d  l o t s  t o  l o o k  a t .
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In the final month there will be a seminar for 
consumers. The seminar will strive to educate, 
inspire and make change. Within the first week 
the seminar will build awareness and highlight the 
issues in society and what needs to change. It will 
also excite, showing the viewers the positives in 
society for example their Utopia to make sure they 
are motivated. 
It will  then engage and empower the consumer, 
showing them what they can do to make a change. 
An important message that will be spread is that 
small changes DO make big impacts.

This will be successful because it is something 
that Generation D would be interested in. These 
consumers are born activists, they are looking 
to absorb new information all the time.  Gen D 
want to step outside the outdated education 
system, and follow the trend of l istening to brand 
educators because it is more logical and direct.

 THE STRATEGY
T H E  S E M I N A R
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OVERALL EVALUATION 
With the right mind-set, we together can fuse together to create a  

positive energy which can be pushed around the globe. An incentive to 

join forces and unite in an aid to stop the hate and corruption hate  

mongering the planet. To create this mine set we first need to bet at one 

with our-self, f inding out own Selftopia.
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Alexandra Birkenshaw

Siyan Lui

Stevie Newton-Jones
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