








Marketing WWW

Marketing is important to the launch of Mini Estee and
it is essential it will fit in with all 29 companies asthetic
and appeal to a wilde audience, not just the core
consumer. The marketing will be a mix of social media,
magazines, underground and press send outs to make a
multi-media impact on the consumers.

The key techniques to spread the word for the launch of
Mini Estee is predominately through social media as it
is the most popular way to get the word out for the early
millennials demographic. This will allow the consumers
to interact with Mini Estee all the time through the
application and social media giving a multi-channel
experience and transparency from head office down to
the consumers.







Marketing and PR collaborate to
generate interest and a buzz for the
launch on social media using the
hashtag #miniestee

Create advertisements on all Estee
Lauder Companies social medias to
spread awareness and it has a larger
possibility to reach a wider audience

Create Mini Estee social media
accounts and gain a large following

Use in house designers to start

creating advertisements for
campaigns online and instore

APRIL

Increase of advertisements across all
social media platforms and instores

PR send sample boxes to
influencers, get them talking about
the concept and use #miniestee (not
sponsored)

Do instagram adverts on news feeds

until launch and target it at the
‘experimentals’ instagrams

JUNE

Satuday 10th
e-mail customers about Mini Estee week
and how it works where and when

Saturday 3rd-10th- London

Saturday 10th-17th- Birmingham
Saturday 17th-24th - Manchester

Mini Estee week, make your own box in
Selfridges

(Manchester, Birmingham and London)

start process of creating seasonal boxes
Start organising of the Mini Estee

Brunch, make contact with Sketch
London

AUGUST

MAY

Send out fliers to beauty counters in
stores including department stores

JULY

Mini 4] o

SEPTEMBER

Advertise seasonal boxes starting in
October which release every
other month to gain a wider audience

Start discussing with Selfridges

about Mini Estee week idea and
possible weeks it is avaliable to
showcase

start creating PR packages for
influencers send products that are
not as popular for them to try out
and ‘experiment’

LAUCH

large social media

presence, lots of tweeting and
instagraming and interacting with
customers

Satuday 27th
Make customers aware of Mini Estee
event on social media

Snapchat filter on the day of the
launch for all people in the UK aged
18-34

Forecast to have on average 300k
followers on instagram

and for people who cannot afford
a box every month or do not know
what to try out

Meeting with the Mini Estee team to
evaluate success and plans to make

next Mini Estee week in John Lewis

stores to be able to give oppotunities
to people in more cities in March



Awareness to users of being able
to be invited to brunch for top 40
users (encourages users to use the
app more)

OCTOBER

2019-2020

Web designers make Christmas
asthetic on the app/website

Physical invitations go out to
brunch winners

Contact Sketch London again to
discuss props and overall asthetic
for event

E-mail all attendees with their
RSVP at end of the month and
invite more if some cannot attend

step up social media as there
needs to be as many sales as
possible and encourage customers
that Mini Estee gifts is what people
want for Christmas

DECEMBER

Review and evaluate how Mini Estee
sales and promotions did over the
festive season

Start prepping Mini Estee week for
E-mail users about the upcoming event

Mini Estee week John Lewis

Satuday 15th-22nd
(will hopefully encourage people to
subscribe after the Christmas season

being tight on money)

FEBRUARY

NOVEMBER

Towards the end of the month
start advertising boxes for

subscriptions as a gift
Start promoting exclusive
Christmas special products

for next month (to encourage

through Christmas time)

Christmas presents or offers for

users to keep subscription going

JANUARY

New year app/ website
update with images

New Year, New Estee, everyone
not be as many after christmas
period)

‘new year, new me’ to join and
subscribe

Prep goodie bags for event

Brunch at Sketch London on
Saturday 18th January

unlocks a new brand of their choice
(encourage purchases as there will

Large awareness of event on social
media to make people aware and
excited to see and an incentive to
people to keep using the app and
get invited next time

MARCH

One year of Mini Estee staff
celebration party




How Mini Estee 1/\}o% /21

These fliers will be avaliable in the first package
customers will recieve incase they have not yet
disovered all possibilities of the app/website

They will also be avaliable at all
Estee Lauder Companies stores
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You will start with five brands for example
Clinique, Mac, Bumble and bumble,
Glam Glow and Le Labo.

Once you have ordered a sample of a
product, it will then turn into a full sized
product which you can purchase with 10% off

Personally choose samples
You will be given the option to completely choose
what is sent making the delivery totally personal
or
choose a pre-made package
or
no subscription and choose samples
sent to you far individual prices

Profiles
Every user has a profile to show reviews about products to
give other users an idea how the product works or encourage
to order it the next month

Compare across brands
Quickly, accurately and easily across all the
brands find your shade for many products
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MAC Cosmetics

Strobe Cream

The ultimate quick fix for skin now in
shades of pink (original), peach, silver,
red and gold. Super-powered with potent
botanicals, it boosts the look of dull, flat
or tired-looking skin with nutritious
vitamins and a mega-dose of green tea.
Brightens and clarifies with iridescent
particles and antioxidants. Adds the
softest glow to skin in sunlight to
spotlight.

SEE PEVIEWS
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The Login phecty

Once the app is downloaded users can make up their own username and
input their preferences which then determines which 5 brands they get to

start with. They can change the settings if need in the account section on
the home page

®
account
Age
Preferences
@air caria Guake-u@ (perfuma We] come B&Ck
Favourite Brand F%M/
NEW IN
i
PROFILE
NEWS FEED
{_Bobbi Brown ) ((Ermengildo Zenga ) B RAN DS
G= WISH LIST
s
%
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Too Faced
Too Faced Chocolate Gold Bronzer
Our bestselling Chocolate Soleil Bronzer
infused with real gold for extra luxe
e sparkle
&
{ & Signature bronzing pigments bathe skin
_/ i in the perfect, luxurious golden light
100% real cocoa powder-infused

GlamGlow formula smells like a chocolate dream
#5littermas for a fun mood boost with every swipe!

Multi-use for face and body
Long-wearing for & hours of glowing skin

SEE TEVIEWS

add sample
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New 1/

There will be 1T new sample to try every month from each brand that is
unlocked for the customer to try, making at least 5 new products to try, they

will be in their own section on the home page along with also being in the
main brand section.

GlamGlow Bobbi Brown

lingling & Exfoliating Mud Mask Skin Long-Wear Weightless

Foundation
Formulated without Parabens & Sulphates. A T16-hour wear, full coverage foundation with
a natural, multidimensional matte finish that's

comfortable, breathable and weightless.

A firming mud mask treatment that delivers
serious skincare benefits, visibly firming,
lifting, tightening, and toning your skin for

_ ‘ Created through a high speed cold fusion
defined-looking contours.

process, this ultra-silky emulsion features a

Mega-targeted ingredients like a TEAOXI™ : pe_rfectly ?‘Ja[anced !Jlend (-,f sk[n—lc)\f[hg

5 | B fl 5 4 hmallow leaf ingredients, oil controlling actives and skin-true
complex of licorice and marshmallow lea : e ;
thalphelp make skin’s contours feel firmer pigments. Incredibly smooth and blendable, it

d look defined after i glides on with a second-skin feel and
and look more defined after just one multidimensional matte finish.
shimmering use.

see reviews

see reviews

add sample add sample
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alicechandler13

Estee

Rating - 6.5

Bohbi Brown
skin long-wear ioundation
&
MAL strobe cream

Boblbi Brown
Art Stick in Brown Berry

Smashbax
Photofinish primer

Climigue
spi 40} Suncream

N

Mini T4 oo

alicechandler13
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Bobhi Brown
skin long-wear
weightless ieundation warm sand
25

lives up to the name, very light
finish, needed a lot of blending out.
I used a bufiing brush, then a
spange over the top.
Very good for every day type of
Inok, wore very well throughout the
day as | have combination skin

MAC
strobe cream

I put it ontop te the Bobbi Brown
foundation to see how it sat on a
light foundation.
Waorked very well, | patted it on
with my finger, once it had set 1
put a small bit of
highlighter on the top and it
really made it pop. Definitely
want to purchase a full size now!

f

o 0O

N
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Each customer will have their own profiles in which they can write, post
photos and give a start rating with whatever they desire about products they
have used to inform other users to make stronger reviews of the products.

— Mini 450 @] | Mini Eylie @
@ |} @ |

alicechandler13 alicechandler13

Bobhi Brown
Art Stick in Brown Berry

* % %k ok k

spi 40 Suncream
The lipstick was nat too bulky for my bag, the

owerall wear was great, only needed a top up once

afte aten loads of food. The colour fades * * *

nicely into my lips soeven when | needed to

re-apply you couldn’t really tell, only from the v - e

feeling when rubbing my lips together | could feel Halidaying in the 35 degree heat and 80%
| needead 1o, humidity it really tested this product as my face
catches the sun very easily!
It wirked well but for the price of the full sized
one it did not make much difference than the
Malibu cne | wually wse
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NEWS FEED

My Thursday Face was all about a soft Smokey Eye,
thanks to the Bobhbi Brown Capri Mudes Eye Shadow
Falette, and a flawless base thanks to my trusty Skin
Foundation Stick-perect for my glamorous lunch date

Tono Faced Borm This Way Foundation in shade ivory and
Chocolate Gobd Solail Bronzer 10 get complexion
perfection!

Drefinitely want 1o get the full sized, | loved using this

N

| tried the iconic pink shadea: Mehr last month and
fimally got it as a full sized this month and there is no
regrers! | lowve it as much as the sample, gaing 1o wear
this te death!!! absodute new favourite shade

WWearing AlwaysOn Liguid Liner sample today and
OMG, it really competes with my Kat Von D 1attoo
liner! Might have a new staple in my make up bag!!

20



News W

Users can follow eachother and their friends posts will come up on their
newsfeed so they can see what new products they have got to see if they
would want to experiment with the products.

<~ Mini Ty 9‘ ‘% Mini ¢ty 9‘
T Thaswy ‘ Wu&mu@%*

: : S If
|‘ 154 likes
| 200 likes
ty Thursday Face was all about a soft Smokey Eye,
thanks to the Bobdbi Hr m-*\{ apri Nudes Eye Shwdm» Too Faced Borm This Way Foundation in shade lvory and
Chocolate Gold Soleil Bronzer 1o get complexion

perfection!
Diedinitely want 1o get the full sized, | loved using this
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BRANDS

Clinique

MAC

Bumble & bumble

GlamGlow

Le Labo

E Estee Lauder

fal Aveda
P

—
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Marimekka x Clinique Pop

Moisture Surge 72-Hour
Auto-replenishing Hydrator Lip Colour + Primer
MNude Pop
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Brand %&3

The brands which are automatically picked for the customer will be
avaliable in the brands section so the customers can scroll through all the
different options then add the samples they want into the basket

CLINIQUE
moisture surge
72 hour auto-rsplenishing
50in auto-ndydratant 724

Moisture Surge 72-Hour
Auto-replenishing Hydrator

What it is:

Chur newest Moisture Surge with activated aloe water helps skin
create its own internal water source. A light, refreshing gel-cream that
keeps it almost twice as hydrated at the end of the day than it did
betore vs. Moisture Surge™ Extended Thirst Relief.

What it does:

=Waorks nonstop for 72 hours, leaving skin endlessly plump and dewy
- even after washing vour face.

= Fravides both immediate and long-term hydration. Helps plump up
fine, dry lines and quickly restores bwdration and binds water to skin.
= Skin stays soft and comiorable in changing climates allowing skin
to adjust to shifts in humidity and temperature which can result in
loss of hydration.

* Helps restore proper maoisture balance whilst helping 1o protect
against environmental damage.

pafiichini
All Skin Types
m

A = @O )
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Marimekko x Clinique Pop
Lip Colour + Primer
Nude Pop

Discover love at first swipe with this exclusive collection of high-
definition lipsticks. Each decorated by Finnish design house,
Marimekko, in vibrant patterns and cheery hues for a limited time
only. Clinique Pop™ merges bold, saturated colour with a smoothing
primer in one weightless formula that glides on o a velvety-smooth
finish. Colour stays true, lips feel comiortably moisturized for 8
hairs.

Allergy Tested. 100% Fragrance Free. Awailable in 10 modern-velvet
shades ranging from nude to pops of pink, coral, violet and red.

Callect them all.

SEE FEVIEWs

add sample

ft = ©
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Prep & Prime Fix+ Retro Mate liquid lip colour

High Drama
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Versicolour stain

A liquid lip colour that's the ultinate fusion of gloss and stain.

The wltimate fusion of gloss + stain in one fluid formula that mels
onto lips for a full-on glassy shine that lasts and lasts and lasts.
Infused with emollient oils, its creamwy, lightweight texture stays
bright, lustrous and so comiorahle without ever cracking or peeling.
Like am energy shot for your lips, a range of resilient hues live long
into the day (and nightt.

sEe reviews

add sample

= O
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In Extreme Dimension
Lash Mascara

mAC's lightweight whipped formula adds dense volume,
extends length and creates curl, while conditioning for softness
and flexibility. The gigantic moulded brush stores the optimal
amount of mascara in three reservisirs that allow for the
maximum amaount of mascara with each siroke, while keeping
the lashes from clumping together. The tip of the brush allows
for precisic accentuating lower lashes and small hairs at
the corners of the eve. It contains ultra mini fibres that weave
in between lashes adding instant wolume and length. The final
resule: extreme dimension that won't smudge, clump or flake.

see reviews

add sample
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Hairdresser’s Invisible

Oil Shampoo

HOW ITWORKS
A blend of six featherlight oils helps soften, silken, tame, de-frizz,
detangle, and protect against breakage— without weighing hair down.

WHO IT'S FOR

= Density: medium fo thick

= Texture: straight to curly

* Type: dry, damaged, andfor color-treated

27

Prét-a-powder Tres
Invisible Dry Shampoo

HOW IT WORKS

Formulated with French Fink Clay, this dry shampoo absorbs oil and
sweat from roots 10 ends, leaving strands lightly scented — with no
trace of white residue. UV filters help protect against the drying
effects of the sun.

WHO IT'S FOR

= Density: fine to medium

= Texture: straight to wavy

* Type: healthy and/or oil-prone
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WISH LIST

Thickening Creme Contour

In Extreme Dimension Lash Mascara
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Glowstarter Mega
lluminating Moisturiser

GLOWSTARTER Mepga llluminating Moisturiser (now in Pearl Glow,
Mude Glow, and Sun Glow shades) is your daily moisturiser and
illuminated glow in one.

GLOWSTARTER with vitamins, botanicals, hyvaluronic acid, and
TEADK] golden root technology instantly flocds dull skin with
hydration/maisture for healthy-looking radiance.

This multi-dimensional moisturiser can double as a highlighter,
contouring trio, or be used all over for a sun-kissed look.

GLAM TIP: Wear your glow on its own or combine with your
foundation for a radiant looking fimish,

GLAM TIP 2: Use on your legs and shoulders for a subtle yet radiant
plow.

Great for:

% Mormal Skin

* Dily Skin

* Combination Skin
* Diry Skin




Wish W

As there are so many brands avaliable to purchase from people may loose
track which samples they may want to try in the future or see their friends
sample so there is a ‘wishlist’ section where they can save items to for later.

Flashmud Brightening treatment

FLASHMU DY is a multi-sensorial quick results brightening mask
mreatment. Powerful & Innovative multi-brightening complexes help o
create the brightest, lightest & luminous perfect-looking skin.

The TEACKI Technology in FLASHMUD is White Birch Leaf. It
delivers natural Betulin, Betulinic Acid & Ellagic Acid to help create a
mare halanced looking skin tone. WhiteEnergy™ is a brilliant fusion
of powerful natural actives to create intense bright & even-looking
results. Flashlucent™ is a combination of skin franslucency
optimisers featuring 3 levels of exfoliation o drive ingredients into
the skin tor luminows vounger looking skin. Reflectrun™ is a blend
of brightening ingredients boosted with diamond photoluminescence
o increase the reflecting level of the skin and make it appear radiant
& more attractive.

Designed for Instant & Extended results for Men & Waomen of all
ages, all skin types & all skin tones. FLASHMU D will have you Sexy
in a Flash!

Great for:
% [hull Skin
* Maormal Skin

* Cily Skin
* Combination Skin
* Diry Skin

add sample

£

® O
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Youthmind Tinglefoliate mask

Originally designed as a 10-minute professional ‘facial in a jar' for
behind-the-scemes wse in Hollpwood's Entertainment, Music, Fashion
& Award industries. YOUTHMUD® provides gentle resurfacing
exfoliation and helps to leave skin feeling smoother, brighter, and
softer resulting in immediate camera-ready glowing skin

For Men & Women. Get your Youthful Sexy Glow back in just 10
minutes. YOUTHMUDE for Super Sexy Super Radiant Skin™.

Great for:

* Mormal Skin

#* Oily Skin

* Combination Skin
* Diry Skin

add sample

it = @ 0O
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Users can add whatever they like to
their basket easily at the touch of a
button.

The subscription cost will already
be added and any other products
they want extra is £3 which will be
added to the overall cost.

There is also the avaliability to pay
on card and paypal.

Once the order is processed the

user will have two other brands
locked.



Promotional W

These are the advertising campaigns will be used
in magazines, on the underground and fliers at till
points in stores and posters around cities

32



From 1st July
sample all the most loved products
from your favourite companies

Estee Lauder
Bobbi Brown
SmashBox
Clinique
Aerin
Jo Malone
Origins
and 21 others!

Subscribe for £15 a month at
miniestee.com or download the app



In store and hif e

These fliers will be on the till points at stores
in October to inform customers of the
upcoming offer. These offers will be
avaliable every quarter of the year to
encourage customers to go both into store
and go online to the app.

It will also encourage sales of
full sized products.

34
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Buy a full sized product instore

Use the code on your reciept

Get one FREE sample
next month!



days hours secor %1:-
-
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The Couwtdousn

From 5 days before the launch of Mini Estee there will be a count down on the
application which people can download although the countdown will be the only
thing on there until the launch time

37
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Mini Estee “/2%uncly

Every 6 months Mini Estee invites the 40 top rated users of the app/
website to a brunch in London to say thank you for the support and
well done on the high ratings!

No one can be invited twice, to give everyone an opportunity
People who are already in the public eye e.g. bloggers, influencers or
celebrities (people with over, 20k followers on instagram) will not be

invited to make the everyday customer feel special and it is realistic
that they can get invited and to make them feel more included in the

Mini Estee Experience

At the event each person will get a free brunch, arrival drinks and
goodie bag with new and exclusive products that have not yet
launched to get everyone in conversation and it will get
reviews about the products already online before they have been

released

Each invite will be sent out in the post to give an exciting,
authentic, personal feel for the customer.
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AUGUST

Monitor how customers
are using the app, if they
are interested in rasing
their ratings

Target advertising if
customers are not
writing reviews to show
how benefitial they are
and that it can increase
the ratings

Brunch at Sketch London

T

SEPTEMBER

Advertise how customers
can increase ratings

- more likes on their
profiles

-good quality reviews
-communicating with
other accounts
-overall good social
presence on the app

42

OCTOBER

Contact Sketch London
to make them aware of
the anticipated event and
plans for event to ensure
it is viable

Discuss event budget
with director,
merchandiser (for goodie
bags) and marketing to
see plans for whole event



NOVEMBER

Increase social media
presence to bring
awareness of the brunch
and that top people
could potentially be
invited soon

This will hopefully
encourage people to
raise their ratings to get
an invite.

DECEMBER

PR Decide who gets
invited then send out
physical personalised
letter invitations in first
week

Choose items for the
goodie bags for event
with merchandising and
ensure there is enough
stock

Contact Sketch London
again to discuss props
and overall asthetic for
event

E-mail all attendees with
their RSVP at end of the
month and invite more if
some cannot attend

43

JANUARY

PR prepare goodie bags
week before

Early Saturday morning
prepare Sketch London
with props

PR, social media and
Marketing attend event to
ensure all runs smoothly

Social media tweet and
instagram as the event is
running

If a success inform
customers that it will be
repeated in 6 months.



You're V/WW

The invitations will be delivered to them a month before
the event in the post so it gives an exclusive personal
feel for them.
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YOU were one of the top rated
Mini Estee users over the past
sixth months

LA?'E/E)/(J/ c@n—mtxl i

You’re invited to attend a brunch for
only the finest Mini Estee’s in London

Wear your favourite Lipstick and chat to
others who are as amazing as you!

On Saturday 18th January 2020

Sketch London
9 Conduit St
Mayfair
London
W1S 2XG

please r.s.v.p. by
December 30th 2019
events@miniestee.com












Mini Estee at Wﬁ@/ﬁ%

Mini Estee will have a pop-up in Selfridges stores across the UK
(London, Manchester and Birmingham) for one week in each
location to give customers who may not of seen the campaigns
online in the months prior or if they are unsure about the concept
people can choose their own samples in-store

The Mini Estee team will be there to introduce new customers to the
app or website also throughly explain if people are confused about
the concept.

The process will be nearly the same as the
online subscription process

If already subscribed customers should say their username and if
not recived their monthly samples they can choose 6 samples (as
they are not technically paying for postage that month and it
encourages the users to come to the event instore and the avaliablity
to sample from companies they may not of unlocked yet)

If already subscribed and got their months samples they can pay £15
for 5 samples, the same as a non-subscribed customers

Customers can also pay £3 for one sample if they do not want 5 or
more than 5

This will encourage users to use Mini Estee both online and instore

49



Mini Estee week at Selfridges

MAY

Make contact with
Selfridges to discuss
anticipated event

Merchandisers make
orders with the factories
to ensure there is enough
stock for each Selfridges
event

T

JUNE

Make advertising
campaigns with in house
designers to promote the
event

Prep employees to
ensure they understand
the concept to

explain to customers
from launch day and the
up coming event

Ensure there is a leaflet
explaining the event in
the first parcels delivered
from the launch

50

JULY
MINI ESTEE LAUNCH

E-mail customers to
make them aware of the
opportunity in
Selfridges

Have fliers on the shop
floor to advertise the
upcoming event



AUGUST

MINI ESTEE EVENT @
Selfridges

Monitor stock over the
first event in London

to ensure there will be
enough for Birmingham
and Manchester

Have PR and Marketing
at the selfridges store

to ensure all is running
smoothly and to
encourage customers to
make their own package

SEPTEMBER

review how the event did
on profits, impressions
on social

media and sales

determine if it is viable to
do the event again in the
next 6 months

how could the event be
improved for the
customers.

If a success make the
next one in John Lewis
as there are more stores
accross the UK making it
more accessible to more
customers.



Selfridges e/,

These fliers will be in the deliveries sent to all the
subscribers in the first month also on beauty counters
from mid July to advertise for the upcoming event the

following month.
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Instead of waiting for your samples to arrive
at your door next month, pick your own in
Selfridges this month from all 29 companies!

Saturday 3rd-10th- London
Saturday 10th-17th- Birmingham
Saturday 17th-24th - Manchester

WAIESY

say your username at check out to get
*6 minis instead of 5 for £15
also get 10% off your next months subscription
or
pay £3 per sample you purchase

\N




Mini Estee event at
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social media qcooun

Many Estee Lauder Companies social medias have more than one
account, there are different onces for different countries and a general
one that is just has no specific country which covers to USA and it is the
most amount of followers

for example;

Bobbi Brown instagram
@bobbibrown- 2.8M
@bobbibrownuk- 106k
@bobbibrownturkiye-64.6k
@bobbibrownthailand-113k
@bobbibrownaustralia-49.6k
@bobbibrownjapan-32.9k
@bobbibrownphilippines-24.7k
@bobbibrownmiddleeast-119k

As there are so many instagrams for one company, the idea to start the
social media accounts for Mini Estee is that there will be one for each
social media for all countries so there is no confusion and one social
media account can be intouch will all followers even for the forecasted
expansion to the USA in the next 3 years. Having the vast amounts of
accounts may confuse followers and having the one brings all the
followers together and all the products will be the same whatever
country the subscribers are in.
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Snapchat




s This Snapchat filter will be avaliable on all
~phones across the UK in the 16-34 age bracket on
~ the 1st July to spread awareness of the launch and
encourage the users to go online and order
samples themselves

Having the products all around the screen should
catch the eye of the snapchatters and give them

E" ol an ainspiration and an insight in what they can
\ '-_g.l,&"_'i-.":_.'_ oo test out if they subscribe to Mini Estee
e et
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£ miniestee

627 69.7 k 225

MF/ Message -

Mini Estes &

Gel sampling evenyones favourile products!
linkin. bio/esteelaudercompanies

1 Fitoroy Place,, 8 Mortmer 51, London

F wodl by esteelauder, jomalonelondon, bb_modiyjane - B
mara

Directions
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! Mini Estes

Mini Tyler

Mini Estee

@miniestes

See the latest products frorm Mini Extes

i W 0

Like Follow Share Save

Home  Shop  About Photos  Videos  Even

What's new
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1 Mini Estee & 1

el

B

The ultimale place to sample and experiment
wilh all Estee Lauder Companies products

@ London, UK & minlesies.com

1,058 Following BBK Followers
Tweels Tweets & replies  Media Likes

3 Pinmied Tweel
Mini Estee @ @mriesies 3d
M“ Gat down to Setfridges In London to pck
your own #MEniEslee Products no need 1o

already be subscribed, lalk 1o one of our
team and they will son you out!

Mini &Ly

Sample everyth
ﬂ-crpnnz is talking ::r.rtl

© Q L &
N\
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Company ac0<%] J

There will be promotional fliers in all the Estee Lauder
Companies shops and at beauty counters.

Promotional posts for Mini Estee will also be posted on
their social medias as every company is involved and
they can promote their own products that are avaliable to
order from online which means Mini Estee has free
promotions from them and they have atleast 50k
followers on all of their instagram accounts
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Mini T4t
Get your sample of bestselling

BOBBI BROWN
POT ROUGE

experiment with all the
best Bobbi Brown products

Go online to
miniestee,com
or download the app

Get involved and follow us
#miniestee
@miniestee

. (] /P S
Mini % v
Get your sample of bestselling

GLAMGLON
GLITTER MASK

experiment with all the
best GlamGlow products

Go online to
miniestee,com
or download the app

Get involved and follow us
#miniestee
@miniestee

Mini T4 e
Get your sample of bestselling

SMASHBOX
PHOTOFINISH
PRIMER

experiment with all the
best smashbox products

Go online to
miniestee.com
or download the app

Get involved and follow us
#miniestee
@miniestee




Gl Gl

wil EE WiFiCall = 3:49 pm & 5 9 65NN

4 glamglow
2325 863k 328

BLAMGLOW
Message il -

GLAMGLOW ©
Instant Se:y Hollywood Glow. #GLAMGLOW

bit ly/WATERBURST
felicitegrace adambarrell, esteelauder « 8 more

Y

SUPERMUD.., Saxy Skin Shop nowl  #PONYPO,

Shop Call Emuail

|

w1/l EE WiFiCal & 2:50 pr @ ¥ O 5%
{ smashboxcosmetics
3,020 ; amM _ 745
Message LAV Sl

Smashbox Cosmetics &

CREATED AT SMASHBOX PHOTO STUDIOS LA | k4
Cruelty-Free | #smashbox

bit.ly/ViadaPetalMatal

Los Angeles, California

F el by makeupbymario, iamtharodzila
estealaudercompanies - 30 mone

@2 b

Festival Fo.. Palm Speings Vegas Baby Sneak Peeks

Shop Directions
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L4 esteelaudercompanies
634 703k 229
Message L Sl

The Estée Lauder Companies 8
Welcome to the Global House of Prestige Beauty.
linkin. biofesteelaudercompanies
Sth Avenue, New York, New York

esteclauder, jomalonglondon, bb_moliyjane « B
e

ELC Earth...

Directions

wil EE WiFiCall % 3:49 pm & 4 W 65N -+
< bobbibrown
2,482 ZEM 210
Message LV

Bobbi Brown Cosmetics @
Show us your look with #BobbiBrown for a chance 1o
be featured. Plus, catch us on Manday at 2PM EST on
Facebaok Live.

bbrwn.cof2EwLINB]

Followed by makeupbymario, iamtherodzilla larrrrson - 31

mere
- - u_ —

2RO D

‘-...:.. -

“BBGIRLCA. Sazan Nude CrushedLip #Howiotuo., &Pratty

Shop Email




Fliers and

Other ways of advertising is

fliers and posters in and around the
beauty counters of the Estee Lauder
Companies stores and department
stores such as Selfridges and John
Lewis as it will catch the
consumers eye when shopping and
know that they have the
opportunity to try sampling first
when they have the products
infront of them.



‘rlul..ﬂm\\\

Underground
The underground is also a key place to advertise with the avaliability to have a high

budget it is a great investment as 1 in 5 London Underground users are aged 15-34
and the users have a 57% higher income average, proving that they will most likely be

able to afford the service.
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Press - ondou)

Mini Estee does not believe in
‘sponsoring’” influencers as it is
does not portray a truthful review
and contradicts the transparency
and honesty Mini Estee’s values
hold. Therefore a month before the
launch sample boxes will be sent
to 100 influencers and 100
newspapers/magazines with the
hope that they will speak their
opinion of the idea which is
hopefully positive as it shows a
company has faith in their product
if it is sent out for free.

Magazine 15|}

Glamour magazine has 350 thousand
readers of its bi-annual magazine
across the uk with 63% of readers
aged 16-34 it is inevitable that Mini
Estee will be advertising in the
magazine.

There will be a single page advert in
the first 30% in Glamour magazine
in August to give an extra boost after
the launch and another in December
to inspire customers to purchase the
subscription at christmas time.

The largest demographic for
Cosmopolitan is women aged 18-34
making 34% of the 9 million readers
overall. There will also be single page
advert in Cosmopolitan magazine in
the first 30% in July and November
also to promote in the launch month
and then for Christmas time.

There will also be a beauty channel
take over to bring awareness on

the Cosmopolitan Youtube channel to
bring more multi-channel

awareness with 641 thousand
followers on their channel. On the
channel they will explain the concept
and how people can get their hands
on it.
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15/, of) A pumouty waddnty aghee

“I am more likely to buy a product if
| can try a free sample of it first”
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being yeniiouly

Vouchers are avaliable to purchase from the Mini Estee
Application or website to send to friends or family with
a variety of options to choose from

These vouchers are redeemable only on the
Mini Estee application or website
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Mini
You have a £15 voucher for
Mini Estee

use code
F3LOGR71N

use by 31/12/2019

Mini
You have 3 free minis of

your choice on Mini Estee

use code
M7N26NA04

use by 31/12/2019

Mini
You have free month of

Mini Estee subscription

use code
M7N26NA04

use by 31/12/2019
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Instead of waiting for your samples to arrive
at your door next month, pick your own in
Selfridges this month from all 29 companies!

Saturday 3rd-10th- London
Saturday 10th-17th- Birmingham
Saturday 17th-24th - Manchester

say your username at check out to get
minis instead of 5 for £15
also get 10% off your next months subscription

NN

or
pay £3 per sample you purchase

Body Cream spf 40

| Innovative SolarSmart technology stabilizes high-lev-
el protection against the aging and burning effects of
UVA and UVB rays. Shields skin against environmental
aggressors with an antioxidant boost. Gentle enough for
sensitive skins. Dermatologist tested. Oil-free.

English Mint & Ginger Lip Care

Nourishing English Mint & Ginger Lip Care. Softens,
soothes and repairs dryness. Enriched with moringa but-
ter, rose flower wax and kukui seed oil to help condition
and protect lips. Scented with enlivening notes of mint.
Balanced by the lively brightness of ginger. An irresistible
combination of the fresh and the spicy. Perfectly-sized to
take with you.

Rose Pigment

A highly concentrated loose colour powder that contains
ingredients to help it adhere to the skin. Create a subtle
wash of colour or an intense effect. Does not streak

or cake. Easy to blend and long-lasting. Please note:
Pigments are sold by weight, not volume. Containers can
appear to be less than full due to settling of the product.

Hairdresser’s Invisible Oil Shampoo

Fis
Ee
Wt A blend of six featherlight oils helps soften, silken, tame,
r de-frizz, detangle, and protect against breakage— without
1 weighing hair down.

ROSE 31, eau de parfum

The perfume’s aim is clear: to transform the famous
Grasse Rose, a symbol of voluptuousness and unqual-
ified femininity, into an assertively virile fragrance that
can be worn by men and women. ..
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This promotional flier will be in the first
months box to promote the next months
event in Selfridges to encourage the
subscribers to go as they get one extra
product and they have the opportunity to
choose from any brand, not just the ones
they are given on the app/website

Every month there will be a press release
in each box to explain each product to
the customer to create a ‘PR packagee’
that bloggers recieve to make

customers feel like their package is
special and personalised



Final Product
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